
About the WI

The Women’s Institute (WI) 
was formed in 1915 to revitalise 
rural communities and encourage 
women to become more involved 
in producing food during the 
First World War. Since then the 
organisation’s aims have broadened 
and the WI is now the largest 
voluntary women’s organisation in 
the UK. The WI will celebrate its 
centenary in 2015 and currently 
has over 210,000 members in 
around 6,600 WIs.

The WI plays a unique role in 
providing women with educational 
opportunities and the chance to 
build new skills, to take part in a 
wide variety of  activities and to 
campaign on issues that matter to 
them and their communities.

About Lancashire 
Federation

The WI has had strong support in 
the historic county of  Lancashire 
since 1920. 
Currently there are 6500 members 
in 152 institutes ranging from The 
Yealands in the north to Halewood 
in the south, Gisburn in the east to 
Blackpool in the West.

We have members of  all ages who 
have a wide range of  interests.

WIs can be found in remote 
rural areas and the city centres 
of  Liverpool, Lancaster and 
Manchester.

The Breif

Research
Working in teams of  two, one 
male one female, you are required 
to research and inform yourself  of  
the role of  the Women’s Institute 
(WI) in today’s society. You must 
find out who they are, what they 
do, and what makes than different 
from other charitable institutions. 
In exploring their role today you 
are also required to explore their 
long heritage and origins. 

You must research the national 
Women’s Institution and also the 
Lancashire Federation specifically.

You have 2 1/2 weeks to complete 
the research. Divide the research 
between the two team members, 
and once completed you are 
required to present your finding to 
your tutor and peers via a 5 minute 
digital PDF presentation, this 
should include both team members 
finding. You must also prepare 
visual research mood boards in 
support of  you findings. This will 
take place at the beginning of  
week 3

Creative outcomes
You are tasked with the creative 
challenge of  designing a 
campaign aimed at recruiting new 
membership to the Lancashire 
Federation of  the WI.

Your campaign should included 
the following items as a minimum 
response:

A full colour leaflet, printed 
double sided, minimum size A 4 
maximum size A3, folds to be of  
your design.
A press advert, size and format 
to be adviced.
A template for in house events 
publication. 
A web presence 
Another piece of  media of  your 
own selection.

All elements must be visually 
coherent. 

Your design must underpin the 
brand values of  the WI and you 
must employ the brand guidelines 
for typeface and pantone colours.
You must employ the current WI 
logo. 
Failure to comply with this 
mandatory items will equate to a 
loss of  marks during assessment.

My Team Member

Scott Jessop

I believe that our team will 
be successful because we both 
have different skill sets plus 
he is intresed in advertising. 
therefore I will learn more about 
that side of  the proffesio. With 
his photography skills he ca 
understand what makes a good 
shot that will convay what we need 
it to.

References:
www.thewi.org.uk/about-the-wi
www.thewi.org.uk/become-a-member/structure-of-
the-wi/england/lancashire/about-us



A brief History

1897

1915 

1916

1917

1918

The WI was founded in Stoney 
Creek, Ontario, Canada.

It was initially a branch of  the 
Farmers Institute.

Erland and Janet Lee had the idea 
to form the WI. But Laura Ross 
was appointed the organiser in 
1899.

They offered classes in Home 
economics, Child Care and 
farming.

The first WI in Britain was in 
Llanfair PG, Anglesey, North 
Wales on 16th September

The first WI in Engand was in 
Singleton, Sussex

It was to encourage women to help 
in the war effort by framing and 
preserving food.

The WI was formed under the 
Agricultural Organisation Society 
(AOS).

The AOS set up a WI sub-
commitee. Lady Denman was the 
Chairman.

By the end of  the year 40 WI’s 
were set up.

137 WI’s have opened nationally.

The first Federation was formed in 
Sussex.

The WI moved from the AOS to 
the Board of  Agriculture but later 
became indepenant.

The anual subscribltion was two 
shillings

199 WI’s and 7 federations by the 
end of  the year. 

The organisers were overwhelmed 
by the demand for new WIs so 
the first training school for WI 

1919

1920

1921

1922

1926

1928

Voluntary County Organisers was 
held.

The first National Handicrafts 
Exhibition was held at 
the Horticultural Halls in 
Westminster, to raise funds

Emilines Pankhurst - founder of  
the Women’s Social and Political 
Union (WSPU/Sufferagetes) and 
member of  the WI- won the right 
for Women to Vote at the age of  
30 and over

By the end of  1919, there were 
1,405 WIs across the UK.

The first WI market opened in 
Lewes, East Sussex.

The Consultative Council was set 
up, comprising representatives 
of  every Federation and the 
members of  the national executive 
committee, who met twice a year.

The first Home and Country 
Journal was publised.

A grant of  £10,000 was made 
by the Government to the NFWI 
and the offer of  decreasing grants 
until the organisation was self  
sufficient.

2,237 WIs

Mrs Margaret Winteringham, WI 
member was elected as Member of  
Parliament for Louth.

A resolution was passed at the 
AGM urging more public health 
education to prevent venereal 
disease.

The NFWI received the final 
instalment of  the Government 
grant and NFWI Headquarters 
opened at 39 Eccleston Street, 
Victoria.

Votes for Women and Men at the 
age of  18 came trough.

First members of  the Stoney Creek WI

Llanfair PG WI

Lady Denman c 1919

First issue of  Home and Country

Margaret Winteringham MP



1930

1931

1933

1938

1940

1941

1943

An AGM resolution was passed 
asking for improved water supplies 
in villages, as was another calling 
for the preservation of  ancient 
buildings. 

A resolution was passed at the 
AGM requesting better medical 
supervision of  pregnant women in 
rural areas.

Another resolution passed, this 
time calling on all WI members to 
support local efforts to deal with 
unemployment and distress among 
men and women.

The number of  WIs had now 
reached 5,111.

The NFWI held WI War Week, 
when plans were made to organise 
evacuation at the time of  the 
Munich crisis. Lady Denman 
was asked by the Minister of  
Agriculture to become Director of  
the Women’s Land Army, which 
she accepted whilst remaining 
Chairman of  the NFWI.

The Ministry of  Food allocated 
sugar to the NFWI to be 
distributed to WI Preservation 
Centres in order to make jam 
and can produce which would 
otherwise go to waste. All the 
produce then went into the 
nation’s food supply. 

The NFWI published a report 
based on a survey carried out 
amongst WI members who housed 
evacuees, Town Children through 
Country Eyes. This stimulated a 
national debate about support for 
families ultimately leading to the 
setting up of  family allowances 
after the war.

The subscription rate was raised to 
two shillings and sixpence.

Mrs Churchill came to the WI’s 
Consultative Council to thank 
members for their help with her 
Aid to Russia Fur Scheme.

1945

1946

1948

1949

1950

1953

1954

1961

1962

1965

The first AGM since 1939 was 
held; resolutions discussed 
included urging the Government 
that equal facilities for full 
education at all levels should be 
provided in town and country and 
a demand that men and women 
should receive equal pay for equal 
work. 

AGM decides to form a WI 
College. 

There were now 6,033 WIs.

Activities included the first 
Combined Arts Festival. 

The Carnegie United Kingdom 
Trust (CUKT) provided a grant to 
start WIs in the Channel Islands.

WI Demnan College opened its 
doors.

The first WI was formed in the 
Isle of  Man. 

The total number of  WIs rose to 
7,281.

There was a resolution passed at 
the AGM urging that hospitals 
would allow parents to visit 
children.

The total number of  WIs had 
reached 8,055

The Queen’s Mother a WI 
member attended the AGM

The WIs pledged to support the 
Freedom from Hunger Campaign. 

The NFWI AGM voiced 
concern about the dangers of  
radiation, joining with other 
women’s organisations to reduce 
experimental nuclear testing.

Golden Jubeliee 

WIs were invited to compile 
Scrapbooks of  the Countryside 
and many of  these are now 

WI members teaching rug making to the 
unemployed

Produced Guild Day school

WI Preservation centre 

A WI chior

The Queen Mother 

Mrs Pike speaking at the Guildhall reception



1969

1970

1974

1975

1976

1978

1979

1981

1982

1983

deposited in the archives of  Local 
Record Offices.

There were now 9,051 WIs.

New teaching Centre and Brunner 
House at Denman College were 
opened by HM the Queen Mother.

The number of  WIs recorded this 
year was 9,309.

The AGM called for a national 
policy for reclamation, reuse and 
recycling of  waste.

The Diamond Jubilee was 
celebrated. The NFWI was 
awarded a coat of  arms designed 
by J P Brooke-Little. 

The AGM urged more rented 
accommodation should be made 
available to alleviate homelessness.

The AGM showed support for 
doorstep milk deliveries and voiced 
concern about increasing marine 
pollution. 

The AGM also expressed concern 
about the availability to children 
of  literature of  a pornographic 
and violent nature. 

The Home Economics Centre at 
Denman College was opened by 
HM the Queen.

The Consultative Council was 
replaced by the National Council.

There were three public 
performances of  Early one 
Morning, a cantata for women’s 
voices, specially written for the WI 
by Antony Hopkins.

The Women in the Community 
campaign was launched. A 
promotion bus was sent off  from 
the steps of  the Guildhall by the 
Lord Mayor of  London and spent 
a year touring the country.

The total number of  WIs was 
9,153.

1986

1993

1994

1995

1996

1997

2000

2001

2002

2003

2006

2010

The AGM pushed for more 
information about AIDs.

The NFWI became a founder 
member of  the Fair Trade 
Foundation.

There were 8,496 WIs.

WI Country Markets Ltd legally 
separated from NFWI and the WI 
science network was launched at 
the British Association Festival of  
Science.

The ‘Best Foot Forward’ campaign 
won a Health Alliance Award and 
the NFWI carried out a survey on 
Women and Pensions.

Internationally the WIs celebrated 
a centenary; 100 erssince the first 
WI in the world was opened at 
Stoney Creek, Ontario, Canada. 

The Prime Minister addressed the 
Triennial General Meeting and a 
science conference was organised 
with the Natural History Museum. 

WIs organised a ‘Buy British, buy 
local’ fortnight.

The Volunteers’ Hours Survey 
taken from 1,000 WIs, showed that 
their members devoted 3,477,312 
hours to voluntary work each year.

The ‘What Women Want’ postcard 
campaign was launched, leading 
up to the Earth Summit in 
Johannesburg.

WI campaigned with  WWF-
UK and the Co-op bank on the 
‘Chemicals and Health’ campaign.

The final issue of  Home and 
Country magazine, which was 
started in 1919. It was replaced 
with WI Life.

WI Album by The Harmonies was 
launched.

HM the Queen at Denman

The cover  of  Early one Morning

The  promotion bus

The Queen opening the Life and Leisure 
Exhibition at Olympia in 1984

What Women Want poster

The first issue of  WI Life

The Harmonies album coverReferences:
www.thewi.org.uk/about-the-wi/history-of-the-wi



Women of Power that are 
members of the WI

The only women of  note are 
Royal. Queen Mary was the first 
royal to join the WI and she 
became President of  Sandringham 
WI.

This tradition was followed by 
future members of  the royal 
family. The Queen became a WI 
member in 1943 when she was still 
Princess Elizabeth. The NFWI 
sent a loyal address from the AGM 
held after her accession to the 
throne. 

I have sent an email to the WI 
headquarters  asking if  they have 
had any other notable members.

More on the Lancashire 
Federation

The Lancashire Federation are 
at the forefront of  promoting all 
activities that interest women 
through our sub-committee work, 
and these are thriving, from the 
Arts and Craft, Leisure Activities, 
Tours and Excursions, Public 
Affairs and Countryside and 
Environment.  Our Shows sub-
committee organises the largest 
craft show in the North West 
whilst our Editorial Team produce 
our own full colour glossy monthly 
magazine – Hotpot.

The Hotpot magazine is created 
inhouse and feature food articles 
and recipes. The magazone spreads 
culture and the members won’t 
ever be stuck with the same meals 
over and over again.

The events page shows all the 
experiences that the WI ladies 
can do. The activites convey the 
progression that the WI is making, 
as they range from modern to 
traditional. By having a broad 
scope of  activities the current 
members will stay and they will 

entise new members to join.

The Lancahire Federation 
encourages communal support 
and media coverage through their 
county fair ‘Feasts and Festivals’. 
The communal support extends 
to a photography competition to 
capture Lancshire for their annual 
calendar. The competition allows 
their members to expolre their 
surrounding areas and see the 
beauty of  Lacashire.

More about the WI

The national WI magazine is now 
WI Life as featured in a previous 
page. It is especially for WI 
members and delivered directly 
to their doors eight times a year. 
The magazine features articles 
and newsstories showcasing 
the diversity and wideranging 
interests of  WI members from
all walks of  life. It reaches out, 
informing members of  current 
activities, news of  events and 
whats going on in the WI at the 
moment.

According to an article by Emine 
Saner, in The Guardian, the WI 
is about “Companionship. It gets 
you out, it makes you do things, it 
makes you talk to other people.” 
The WI branches have educational 
talks on recent affairs that affect 
women in this country and the 
world. They also implement major 
issues concerning women in to the 
public domain.

And the ‘new-wave’ of  WI 
branches in the inner cities have 
sprung up in that past few years 
are there because of  the WIs 
‘progressive ethos is perfectly 
compatible with modern ideals’. 
These groups don’t keep to the 
traditional ways of  WI when it 
comes to their meetings, some 
have had pole-dancing lessons, 
others DIY skills, medieval sword-
fighting

Jane Robinson, Author of  A Force 
to Be Reckoned With (2011) 
believes that the WI has been 
discriminated against due to the 
fact that the organisation is only 
women. The ladies of  the WI are 
political activists with 212,000 
members they are bigger than the 
three main political parties. But the 
reason why they aren’t in the press 
all the time is because they want 
the attention of  the public drawn 
to the campaign and they strike 
where it will do the most damage.

The WI have always been 
politically and socially progressive: 
in the 1920s they campaigned 
for the ‘awareness of  STIs and 
the rights of  single mothers’ 
illegitimate children.’ In the 60s 
and 70s it was to improve the 
life of  single mothers and to find 
alternative energy. The 80s were 
a big decade for the WI as they 
stud up against the ‘aggressive 
and indiscriminate sale of  credit’; 
which lead on to encouraging 
women’s education, calling for 
equal pay and the recognition of  
rape within marriage. All of  these 
movements began before they 
became mainstream.

Even today, the women of  the 
WI are campaigning for the 
rights for people who suffer from 
mental health issues and learning 
disabilities, when it comes to how 
they are treated in police custody, 
courts and prisons in England and 
Wales.

Lancashire Hotpot
October 2013

Lancashire Federation of Women’s Institutes

Lancashire Day
27 November

Enjoy the flavour 
of Lancashire 
in song, dance 
and dialect 
more on page 3

WI Life magazine April 2012 
front cover 

Lacashire Federation Hotpot magazine 
front cover

New-Wave WIs

Goth Valley WI is the first 
Gothic WI branch (but you don’t 
need to be a Goth to join). They 
are based in North London on 
Hornsey Road and they are a part 
of  the Middlesex Federation.

There activities range from the 
traditional actives such as cooking 
and knitting to the non-traditional 
like blacksmithing and judging 
Gothic siege weapons. They 
also campaign on issues in their 
community and nationally.

Their twist on the traditional WI 
groups makes this one unique. 
They would appeal to a different 
group of  women, women with 
quirky personalities who do not fit 
into the ‘social norm’.

Seven Hills WI is a Sheffield 
based WI that began in 2009 when 
a journalist, Lindsay Garfitt, spent 
time with a Derbyshire WI and 
realised that the WI organisation 
is much more than the stereotype. 
Seeing the love, friendship and 
community between the members 
inspired the Lindsay, to start a WI 
with her friends.

This branch does activates like 
DIY, Belly dancing and 1960s 
hairstyle workshop as well as the 
traditional bakery, and crafts; they 
made aprons out of  a pillow case, 
they are recycling household items, 
just like it was a few decades ago.

Goth Valley WI home page

Hot-cross bun the Goth Valley made. 

Seven Hills WI home page

Hairstyle workshop, Seven Hill WI

References: 
www.thewi.org.uk/faqs
www.thewi.org.uk/become-a-member/structure-of-
the-wi/england/lancashire/about-us
www.theguardian.com/lifeandstyle/2013/aug/17/
womens-institute-uk-city-london
www.sevenhillswi.blogspot.co.uk
http://www.gothicvalleywi.org.uk



Meeting the WI

The chairmen of  the Federation 
and other members came to talk 
to the class about them, what 
they have done in the past and 
what they want from us. They 
also brought in some achieves so 
we could look at the Lancashire 
Federations past and old designs. 
Questions were also asked.

As I have a dicatphone I recorded 
this session and these are parts of  
the talk transcribed.

What they want

“We would like help with our flyers 
to make them more eye catching.”

“We would like some snappy 
colour banners.”

“We would like some history, 
some retrospective of  the WI in 
Lancashire.”

“We would like some good 
advertising material, where 
the NFWI guidelines will be 
followed.”

“Please give us something, which 
we could use and appeal to 
somebody to say well the WI has 
a depth, they have a meaning, they 
have got a place in society”

“Give us your advice” on our web 
page.

“We want you to be individual and 
creative and enjoy this project.”

“There is a market for Educational 
WIs to be set up in Universities 
and Colleges around Lancashire.”

Questions

Sophie: “Is there a meaning behind 
the colour scheme?

Mary: “The people at National 
have decree that this is our colour”
Jake: “Is there an age limit?”

Mary and Liz: “Any female from 
the age of  18, voting age.” 

Sam: “What made you want to 
join?”

Mary: “I was teaching, and I had 
to give my job up. As I had 3 
children in under 2 years. It was 
a safe evening out. I could make 
some good friends and have a good 
speaker. I dipped in and out until 
I retired. The WI is for giving as 
much time or little lime as you 
allow, as your life allows you to do. 
So when I retired it was just their 
for me.”

Other WI member: “I joined 
because an elderly neighbour, 
up the lane said “oh, you’re not 
working anymore, you can come to 
WI now, can’t you?” So I went to a 
meetings and I am still here.”

Me: “What do you think of  the 
Manchester WI brand?”

Mary: “Well, I have no personal 
judgement. If  it works for them, 
and if  it attracts members, well it 
is doing the job, isn’t it?”

Carol: “You don’t have to like 
graphics for it to work. It has to be  
appropriate.”

Jake: “Is there any achieving 
moment that is your favourite?”

Mary: “Certainly the women’s 
suffrage, women getting the right 
to vote. Emilline Pankhurst was a 
WI member. In the War the Land 
Army is associated with the WI. In 
modern times we have campaigns, 
like closure of  libraries, initiatives 
for farmers.”

Other WI member: “We respond 
quite quickly. When there was a 
problem with the price of  milk. 
The WI were the ones outside the 
supermarkets protesting, and that 
was done over night. By email.”

Liz: “The current campaign is 
about the regeneration of  urban 
areas: high streets and towns”

Abby: “What is the most thing you 
do that attracts younger members, 
that they couldn’t get necessarily 
anywhere else?”

Liz: ”Funnily enough,the ones 
that have started up, have started 
up because of  a need to learn the 
old skills. A lot of  them embrace, 
they want to learn how to sew, to 
knit, Economically, it is a sensible 
option to do your own clothes, to 
cook for yourself  from basic. No to 
buy processed ready meals. A lot 
of  them have big groups within 
the new ones, and they are anxious 
to learn.”

Analysis

The information that the WI ladies 
kindly supplied us with, will help 
with the design process. They have 
supplemented with an in site on 
the Lancashire WIs and what they 
are like. 

They seem very reserved and 
traditional. The response to the 
Manchester WI brand was not 
enthusiastic therefore, they did not 
want something similar.

Brand Guidelines

1. Our Logo
Keep our logo on a white 
background wherever possoble. 
NEVER change the colour of  the 
logo.

2. Use of Green
Green is the colour of  The WI, 
but so it white. Use the greens 
promarily through type and 
sparlingly bocks of  colour. Solid 
type on a white background is 
easier to read.

3. Other Colours
Green and white are the WIs main 
colours, but they can be restrictive. 
Therefore, there is a palette of  
‘supporting colours’. But they 
should be used sparingly.

4. Fonts
FS Sally is the main typeface of  
the WI. However, we can use 
Goergia. Georgia Bold is used for 
headline and Georgia Regular for 
body copy. The italic version is 
used for captions.

Analysis

The WI Logo does its job 
in creating a modern feel to 
the historic brand. But that 
heritage is being withheld by the 
modernisation. Therefore, Scott 
and I shall try and bring in some 
heritage with a modern twist. 
Using the brand guidelines will 
aid my knowldge of  how to design 
within peramtiers.

WI Green
Pantone 7496

C50 M6 Y99 K42
R118 G136 B56

WI Warm Yellow
Pantone 7405

C0 M11 Y92 K2
R242 G205 B20

WI Pale Violet
Pantone 2573

C35 M52 Y0 K0
R184 G132 B203

WI Dark Green
Pantone 3308

C100 M0 Y65 K85
R0 G66 B54

WI Dapple Shade
Pantone 616

C10 M5 Y49 K6
R208 G200 B131

WI Rose Pink
Pantone 700

C0 M40 Y8 K0
R242 G205 B185

WI Spring Blue
Pantone 7453

C53 M26 Y0 K0
R123 G166 B222

FS Sally

This is an expensive font which 
can be downloaded online.

FS Sally is a graceful typeface. A 
refreshingly simple design that 
offers a crafted elegant finish to 
display and text typographies. 
Modern in its transitional style 
but with a hint of  the classic. 
Sally enables its forms to sit with 
a distinctive aplomb in both small 
and large amounts of  text.

Georgia

This font is more accessible as it is 
a desktop font.

Georgia is a transitional serif  
typeface designed in 1993 by 
Matthew Carter. This means 
that style wise it is between a 
traditional typeface like Times 
New Roman and modern typeface 
like Calibri.

References:
WI Band Guidelines book
www.fontsmith.com/fonts/fs-sally.cfm?tab=detail
en.wikipedia.org/wiki/Georgia_(typeface)



Scott’s reseach - New WIs, 
Media and Campigns

Initial Research-History of Campaigns

This research shows the development of WI’s 
campaign history, showing the topics and areas 
they have covered, this can help bring a 
correlation to design direction, helping to find the 
issues that have been used nationally to 
affect and in certain communities and how these 
campaigns have helped the communities they 
support.

The womens institute’s campaign history 
followed after the womens contribution to the war 
effort, the WI followed the pleit of the 
population at  the end of the war, the WI’s 
campaigned for the everyday person, the issues 
that effected them and ultimately led to much of 
the growth of movements for the people and led 
to political change as the group grow in strenght 
popularity and power as a political stand.
 

Website Screen Print

These are a few examples of early campaign 
posters, using bold illustration and centry applicable 
print colours, done using a half tone CMYK process, it 
used a simple message of market produce for every-
one, it was part of the produce food locally campaign 
and protecting farmers rights. Another poster was 
part of one of their biggest campaigns which looked 
at women having the right to get 
tested for AIDS and HIV, at the time HIV became an 
epicdemic among women as a result of crime, 
accident and unprotected sex, the approach of the 
poster shows use of text and image, the use of black 
and white photography creates a much desire affect 
of negativity of HIV, the use of a women creates a 
connection to women, connecting with fears of the 
disease affecting the baby and themselves, this use of 
language is informative whilst providing a 
calming voice, aiding the affectiveness of the 
message. The poster provides informative 
information about the message, this is a very 
effective poster and campaign which resulted in more 
women getting treated.

“Our campaigns are as diverse as our members. 
The history of the WI in campaigns tells a story 
of millions of women, often ahead of their time, 
committed to working in partnership to change the 

world for the better”  

This was taken of the campaign history page, it 
explains their goal and ambishion of their 
campaigns which i can use to aid to direct my 
design thinking and direction. 

Analysis

Looking at the history of the campaigns undertaken by the WI it 
shows a correlation of social issues tackled and issues that 
involve women as a main focus, tackling subjects that the 
goverment would not undertake or concider as was the attitude 
towards women of the time period. The campaigns were 
successful because of this focused look at society, mainly women 
added in the focused no non-sense advertisments, using a variety 
of hard hitting truth’s and informative language appealed to the 
masses, adding to their support and member growth, i can use 
this focus of advertising issues as a basis as its clearly showed it 
works.



Initial Research-Recent Campaigns and Projects

This research shows the recent  campaigns the WI has 
undertaken , this can provide a look into their new 
tactics, issues and how they approach the target audience.

This campaign took its roots from 1921, 
taken forward and applied now to combat 
and get recognision for global poverty, 
ending discrimination and equality for both 
men and women. The campaign mainly fo-
cused on women, as women in other coun-
tries face illiteracy, land ownage and face 
violence.They reached out to communites, 
held public meetings and showed video’s 
outlining the problems gaining support for 
their cause. 

“I believe that if we want change in the world, we are 
the change. We can help the world through very simple 
ways and I believe creating awareness is a strong and 
powerful way”
 –An individual at a WrW event 

Note the logo, using a vector 
female sign has beeb 
repeated into a circle showing 
the notion of unity. The red is 
the international colour of help, 
the orange creates a contrast to 
empathsis the message of help.

The SOS for honey bees campaign looks at 
the decline in the UK’s bee population, 
raising the fact that this limits biodiversity, 
food production and plant pollination. The 
WI sort to work with companies like waitrose 
and co-oprative, the WI also worked with 
local communities and governing bodies 
to spread the word and help the decline of 
bee’s in the UK. This is a good campaign 
frame as this can be used in local 
communities to bring a collabrative 
contribution bringing the community 
together, i can use this template to 
collaboration as a campaign option.

Getting involved in our local environment
During the summer of 2010, WI members got up close to nature 
by carrying out environment surveys, protected local woodlands, 
and pledged to eat seasonably.
 Joining The Wave!
WI members from around the country came together in London on 
4 December 2009 to raise awareness about climate change and to 
call on the UK Government to push a robust, fair and fast deal at 
the UN climate change talks in Copenhagen
 Lobbying Government
1500 members of the WI sent postcards to Ed Miliband, then 
Secretary of State for Energy and Climate Change, calling on the 
Government to take note of the role of gender in climate change.
 Supporting 10:10
NFWI Chair Ruth Bond represented the NFWI at the launch of the 
10:10 campaign, a new national drive by individuals and 
organisations aimed at cutting their carbon emissions by 10 per 
cent during 2010.
 Miliband around Kingsnorth
WI members joined over 1000 people from across Britain to 
protest against new dirty coal. Participants called on Ed Miliband, 
then Secretary of State for Energy and Climate Change, to protect 
our planet, think about the impact of climate change, and say no 
to new dirty coal.
 Earth Hour
WI members got together with friends and family to take part in 
Earth Hour – switching off their lights in a show of solidarity with 
an estimated one billion people around the world.

“Close the door” action plan

“Women and Climate change” is a 
collaboration between the WI and close 
the door, they work to reduce the carbon 
foot print, reduce pollution, sustainable 
farming .The close the door campaign 
with shops to preserve heat by closing 
shop doors, this linked to emissions and 
energy saving. I can use the team up 
element to include in my campaign to find 
partners that would encourage support.

“Fast Fashion” campaign combats the growing fashion of 
disposable clothing, the effects the factories on both the 
environment and social impacts,. Campaign strategy held 
classes to repair old clothes, engaging communities and 
skills sets, they also engaged with fashion shows and 
departments to advertise the work to encourage both young 
and old. I can incorporate this into my design direction 
looking at what issues are in a community and 
campaign towards them to encourage support and 
members.

“Mission Milk” combats for the decent pay for the produce 
of milk for farmers, protecting them from low pay and 
preserving a great tradition on the UK itself. The WI staged 
camapigns, votes, petitions gathering more then 15,000 WI 
backings of original members. They called on retailers, 
processors, consumers and the Government to play their part 
in ensuring there is a long-term future for British milk. I can 
use this campaign strategyin my own design direction.

Analysis
These campaigns are show recent issues 
in the economy and environment, they 
show a personalized direction which i 
can use as a basis for my campaign style, 
connecting with the target audience.



Initial Research -Key Campaigns and Current Campaigns

The WI has many Key campaigns, these being the 
main front and focus of their efforts, but the WI has a 
broad variety of campaigns that cover a vast range of 
political, economic and social implications that have 
been over looked by other governing bodies. 

This is the “More Midwives” campaign, the 
campaign started as a raise in midwives 
becoming qualified with a pass rate of 96%.
After analysis of research on maternity care in 
hospitals finding the risks of low staff, stressed 
staff, rushed care, causing a lack of high level 
care for mums, the campaign involved a petition 
which raised 30,000 signature, provided surveys
and spoke to councils about their care plan. This 
sort of campaigning involves the target audience 
on a subject which i important to them.

The “Great food debate”  looks at food saftey 
protecting food storage and production, making 
sure it meets the required growing food demand.  
In this the method used to campaign was debate, 
taking the arguement to the goverment and 
associated bodies, this take the fight to the 
people in charge, this shows the power and 
stance the organisation have in a politically 
controlled world.

“Love Your Library” calls on the demand to stop 
the closing down library’s in the local area, the 
campaign involved surveys, petitions and 
meeting with councils and governing bodies 
which resulted in a win. This shows the 
involvement the WI has with people,they are for 
the people and deal with problems that concern 
the communities, i can use this targeting of the 
communities to aid my design process and aim. 

Dementia Friendly Communities shows how 
the WI look at social issues and that are 
personal to the members, this echo of the 
innocent appeals to people and grabs 
attention, this backing of causes not well 
known reflects the forard thinking of the 
campaign group and what areas they aim 
to campaign for.

There are more key campaigns like “Milk Price Cuts” which 
looks at fair price for farmers for their milk, this gathering 
support from rural communites, appealing to the nations 
foundation businesses. Another is “Green is Working” where 
WI worked with associated bodies to help campaign for car-
bon reducing in urban areas. 

Analysis
The key campaigns have show a consistant direc-
tion of campaign audiences, looking at the prob-
lems that affect the people of britian, the issues that  
are over looked are addressed, this gaining support 
and reputation, I can use this direction to help my 
design drection and how i can approach the subject 
successfully. 



Initial Research-New media

This looks at the new media the WI is exploring 
to gain support for their association, the 
campaigns, political promotion and members 
related events and activities.

I will look over many disiplines of design 
explore the advertising, web design
photography use of type, editorial and motion 
advertisements

The WI has a diverse range of social media 
connections, including Twitter, Facebook, Flickr 
Youtube, Blogger and Member Blogs

This shows the up to date media capabilities, the 
range that the institute can advertise, inform and
connect to a wide audience across a vast 
network. I can use this platform as basis for and 
include in my design work, using social networks 
as a way to encourage a newer generation, a 
young target audience to join the WI, i believe 
this is the key to the campaign.
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The WI min page uses an RRS feed, providing 
up to date information about events, campaigns 
and political news, this newsfeed is avaliable 
as an email feed keeping all easily upto date. 
Provided with the capabilities it share events on 
social networks, extending the range of 
exposier coverage the event can generate. Also 
providing non-members with an idea of what 
the WI stand for as both an institute and a
 political figure. Enticing more interest in the 
institute, i can use this to increase the 
effectiveness of my campaign. Aswell as this the 
video blogs and video information and footage 
of meeting and tutorials are readily avaliable on 
youtube and institute websites.

Confronting modern day thinking issues
the environment, identity and preservation. 

One that stood out was the production of 
WI own branded produce to raise money 
for charity, coupled with the re-use of 
sterilized jam jars. The  graphics used on 
packaging represent a sense of class 
sophistication, its simple elegant but reflects 
their views on the environment as it shows a 
conserved design, an organic layout, style 
and design. 

The typeface used on 
the produce is from
the serif family, shows its
roots in Georgia type font
the typeface is typically 
used as a stylistically
 between traditional typefaces
such as Garamond, and more
 modern styles, such as Computer 
Modern. It is a very appropiate typeface to 
be used and it follows a similar type family 
that is used for the WI main tpyeface. 

WI
wi

Analysis
I found that the WI has moved into the next 
generation of media, using the social network as 
a tool for engagment and recruitment, also as 
an informative tool. The expansion into produce, 
video, advertisements and events on modern 
subjects, i want to use social media as a main 
advertising front, harnessing its potential to 
reach out to a younger audience.



Initial Research-Manchester Campaign

Looking at the Manchester brand of the WI, Specifically 
the new campaign tactics they have used to gain new 
support and memebers from a younger target audience. I 
will look at imagery, choice of type language and the way 
in which the message was delivered to help influence my 
design direction and adapt it to the lancashire community.

The main webpage shows homeage to 30’s style, this 
being a style that has been reborn in this era, the hand 
drawn graphics create an almost personal touch, it looks 
creative and has a youthful ambience. use of a simple 
vintage web pantone of three colours.

The type language used is modern, follow a conversation 
style, this is good technique used to really speak to 
women, using references to different cultures, 
communities, sub genres of women. 

The website incorporates a blog option, this is the new 
trend among active online young women. Also providing 
a live feed for events, this a new trend among social 
network sites which i get the vibe of when i visit the site 
this style i can use when it comes to my website front, the 
direction in which i take and to consider to add to the 
design.

The group section i found a selection of modern interests, this i 
found useful as it shows the NOW and what evokes interest in the 
modern women whilst still appealing to the older generation.I can 
use this information and the type of events to then put these for-
ward to the target audience, ultimitely leading to a stronger 
campaign front.

This poster is the new face of the WI manchester, the art bespoke 
piece done by Catsneeze, this use of an artist really appeals to 
a younger market, showing the more creative and out going the 
design advertisement is the more it is going to evoke an interest 
in the piece and thus capture an interest in the women, gaining 
support and organisation recognision.

The design is contemporary, the visual imagery used evokes 
a rebelious women, this is appealing to more of the younger
 generation as they can relate to image, coupled with women 
getting the tattoo is a fantastic unifying symbol of the WI and 
women as a power, force and for eachother. 

I can use this type of concept, as it would be applicable for many 
applications in many different communities, adapting them to 
culture of the area and to show a reflection of the WI and the 
message.

Analysis
From looking at the type of design direction, the visual 
imagery used and the methods included in the campaign, 
has had a big impact on attracting many younger mem-
bers to join up. I want to embark on this notion  and bring 
it to the lancashire community, creating a visual 
recruitment campaign taht embodies the target audience 
to increase the amount of younger members joining.



Initial Research-WI Updated Website and Alternative theme

This research looks at the updated websites and 
alternative themed websites and institutes. This 
showing the themes of the layout, colour schemes
graphics used and how it utilizes new media, that 
i can apply to my design work.

This is the St.Helens website, the theme follows 
a 60 s̓ iconic, it follows the style that was placed 
onto the jam jars, coupled with the women 
holding the jam jar, this reflects on the theme to 
preserve which follows the history of when 
women made preservatives to help the war 
effort. It follows a clean clinical colour scheme, 
this creates an inviting, youthful and sets aside 
from other institutes websites. The events show 
an interest in the communities book afair, this 
appealing to a younger market as  it follows 
modern past times, using social media as a 
main source connecting members and potential 
recruits. I can utilize this trend as an influence to 
my design direction.

Font St
Lobster 1.4 type face, The 
typeface is flowy, bubbly and 
fun, it follows a modern use of 
a retro style. The acent creates 
a light voice adheiring to the 
voice standards of the WI

.

The gothic institute is an alternative 
institute mainly attracting a focused 
target audience.It represents a 
modern way of thinking with clubs 
that involve cake making, drinkning 
and crafting. It has connections to 
social media expanding its audience. 
The website theme,pantone range and 
graphics is appropiate for purpose. 
This can help me to market towards 
an audience of desire by having the 
target audience in mind.

Analysis
The websites i covered show the range and 
diversity of the institute include in its member 
ranks. I have found the correlation to match a 
theme to an area, the location of the institute and 
the community determine the theme, this could 
be a result of culture, history or retrospect seen 
in the industry or architecture, but must represent 
the WI on the whole and what they stand for. 
This pre- format for th website design gives me a 
framework to design a successful website.



Mind Maps of our research so far
General Reseacrh

This mindmap helped me becuase 
it had all of  my thoughts about the 
WI in one place, so I didn’t have 
to go hunteing for information all 
over the place it was right here. 

I have refered back to this many 
times over the course of  this breif  
form just trying to undertand the 
WI more to helping with the copy.



History of the WI - Part 1

At first I did not like the idea of  
re-writting my history into a mind 
map. I thought that it was a waist 
of  time, time that could be used 
to research other designs and 

answering questions like what will 
our USP be? But while doing this 
I reaslied that I could elaborate 
more on certain points and learn 
more about the WI as a whole.



History of the WI - Part 2













Exhibition Outing

I went to Bolton Museum 
and Archieves to look at their 
exhibitions about Bolton and the 
world. I went there perposfully 
to look at a new exibit about the 
industrial revolution and the 
patterns of  that left Lanashire on 
Cotton. This was because Scott 
had an idea about using the cotton 
trade from around Lancashire as 
part of  our design.

The exhibition was enlightening 
as I learned about cotton, the 
processes it goes through to be 
wearable and how the patterens 
were created.

Cotton Press

Different Stages of  Cotton

A piece of  fabric with embroidery

Block Printing Rolls

Printing Stamps

A Dress Made in Bolton between 1925-30 

Swatches of  different Patterns

Scott’s Initail Idea

Scott’s initail idea was to use 
something from the Lancashire 
history to promote the Lancashire 
Federation with a retro theme. The 
idea was to have patchwork in the 
background created from fabirics 
that are replicas of  the fabrics that 
left Lancashrire up until the 1990s. 
This would have incorporated the 
history of  the area which the WI 
are adimant to preserve.

However, after talking to Carol 
who wasn’t too sure on this 
idea, as she wan’t visualising the 
concept as well as not seeing how 
this would sell the Lancashire 
Federation to new members. In 
hidsight (of  a few weeks) I agree 
with this statement becuase it 
would have just looked pretty as 
there was not a USP so it would 
not attract anyone to the WI.

But after that conversation, at the 
time, we weren’t ready to change 
our idea so we looked at different 
ways of  presenting the idea and 
how was could get a USP that 
would go with it. And did a few 
mind maps around Target Audiece, 
UPSs, insentives, etc.



Flow Diagram

I created this flow diagram 
about target audiences so I 
could undertand how to define 
our audience down, using 
demographics and psychgraphics 

and knowing what your product 
is offering people. I think that this 
will aid me through my career 
becuase the main points are there.



Important questions 
answered - Part 1



Vintage  Websites

During our search to find a 
composition and inspiration for 
Scotts textile idea we stumbled 
across the The New York Moon 
Radio website. This vintage/
Steampunk/Tabloid/3D, 2D 
design, sparked a whole new idea 
between us. 

We will take ideas from The 
New York Moon site as well as 
other sites to influence a vintage 
style website for the Lancashire 
Federation. They will have their 
own interactive vintage style. 
This  is both contemporary and 
traditional. It will cater to all 
generations.

Honestly, I was reallly excited 
about this idea. To have a quirky 
feel to the WI as they are a 
quirking organisation.

2013.inspireconf.com

www.richardphotolab.com

mediaboom.com

tdhcreative.com

www.waywardirregular.com

Eighty two Desgn does not exsit anymore 

www.beatboxacademy.ca

www.dollardreadful.com radio.nymoon.com

Fiftycent.com does not exsit anymore

Important questions 
answered - Part 2

The past page and this one is 
the same thing, we are trying to 
answer very important questions 
before we go ahead with writing/ 
drawing designs. This is so we 
understand what we are trying 
to portray towards our traget 
audience and that it would work. 
Plus it allows us to see if  there is 
anything that we have missed. 

http://radio.nymoon.com
2013.inspireconf.com
2013.inspireconf.com
http://www.richardphotolab.com
http://mediaboom.com
http://www.waywardirregular.com
http://tdhcreative.com
http://www.beatboxacademy.ca
http://www.dollardreadful.com


Steampunk

This is a style genre that crosses 
the Victorian fashion with Science-
Fiction. It is an alternative 
history of  the 19th century, in 
a post-apocalyptic future during 
which steam power has regained 
mainstream use, or in a fantasy 
world that similarly employs steam 
power.

The fashion trend is gaining 
popularity because many films 
are being made with the genre 
as infulence like Van Helsing, 
Hansel and Gretel: Witch Hunters, 
Sherlock Holmes (Robert Dowery 
Jr), Lemony Snickets A Series 
of  Unfortunate Events, Hugo, 
Brothers Grimm, The Golden 
Compass and many more. there are 
also games like Bioshock and Alice.

But it isn’t just in films it is also 
making its way onto the high 
street. Prada is one of  the main 
fashion designers who have taken 
inspiration off  Steampunk in their 
Men’s Winter Collection 2013. 
But they aren’t the only ones as 
Topshop and ASOS also have a 
few items that are inspired my 
Steampunk.

Therefore, if  we could incorporate 
a subtle Steampunk style into 
our vintage look it will be very 
fashionable, and it won’t be lost 
with time of  it is done correctly. 

Prada Men’s Collection Steampunk posters and 
other fashion articles

References:
en.wikipedia.org/wiki/Steampunk

www.independent.co.uk/life-style/fashion/news/steampunk-introducing-britains-latest-fashion-craze-8458861.html



Initial Ideas

This looks at the initial thoughts coming from 
the influence taken from my research and 
mood boards, the styles vary upon different 
responses to the brief and research combined.

My research has lead me to a vintage style 
which has proved to be most appropiate and 
answers the brief and what the WI̓s feedback 
suggested to me, this is what has influenced 
my initial ideas. 

following a scamp style to initially show the 
visualized idea in a quick and responsive 
manner, allowing for modification to the
design if needed.

1. This idea stems from the texile industry found in the 
area of lancashire, it uses this and a contemporary style 
that takes its influence from a texile students scrap book, 
the different textures, patterns and colours, this was to 
represent different people together make one harmonious 
piece. It takes on a contemporary look with the rest of 
the webpage which takes its influence from their jam jar 
labels, this translate through the design. using the WI̓s 
colour scheme and utilizes social media to spread the 
word and build membership as i feel this will appeal to 
both young and old, but also negatively i feel it doesnt 
set its self out and represent the WI in a new and exciting 
way.

Website initial ideas

This idea followed more research into a 
particular style that i though matched what the WI 
were looking for, its based on 1960 s̓ products, 
mainlylooking jukeboxs, fridges, branding style of 
the time. it looks to create the flow and curves the 
products had of the time, reflective of the curves of 
a women. The piece would be very interactive 
with light up buttons and roll over screens, 
creating a very engaging environment.

3. This design follows the vintage look but 
taking elements of it and bringing it into a 
much more contemporary modern design
using the tile layout similar to windows 
8, making it an easy transaction for most 
young people. It uses complimentary 
Circles and scrolls that bring out character 
as-well as using a more up to date colour
scheme. It would combine 3d and 2d 
graphics which would make it stand out 
off the page.  

The old style font takes 
its influence from vintage 
sweet wrappers.

Going back to Scotts intail idea 
spoken about previouley these 
are some more of  his ideas and 
an expanion on why he did them, 

how he was influenced and what 
he thinks of  them. I was more 
enthsistic about the retro ones than 
the textile one.



Scamps

These are initial drawings of  our 
ideas. Just to give an impression on 
what with some skill the re-brand 
will look like.

They are a good tool to use as it 
helps you to bring your idea from 
the clouds to paper. It also helps 
you to think about the positioning 
before you go onto the computer 
and get stressed.

   - - - - - - - - - - - - - - - - - - - - - 

While talking about USPs and 
the WI I came up with an idea 
about Community and how we 
could have a talbe of  Ladies siting 
talking and eating cake but with 
one spare seet. In the copy it would 
say something like ‘Do you want 
to fill the spare seat? Contact the 
Lancashire Federation for more 
deatils. Or ‘Join the party! There 
is a seat just for you’. The imagry 
would be on an old TV to keep 
with the 2D/3D idea.

After that we rolled with the 
idea of  new members being 
made welcome and specail, so we 
came up with an idea of  having 
somethig especailly for them, a 
place where exciting members 
can welcome new members to the 
family.

The steampunk infuluence also on 
the previous page also comes into 
play with the 2D/3D effect as the 
componants that have a steampunk 
feel to them will be the 3D part of  
the design.

As we also wanted to go down 
a tobliod style mixing with the 
3D/2D and other aspects together. 
But as you can see my some of  my 
drwings they weren’t really gelling 
togther.

Intial sketch of  the the spare  seat idea

The first sketch od the websire with  the 
welcoming new members and a few drawings 

about the 3D aspect

This is the first idea to incorporate the 
steampunk feel. The idea id that you click on 

one of  the buttons and the bottom half  of  the 
page will slide across.

This idea incorpoated the  tabliod ides to the 
fullest extent as I wanted to to be in collums.

A more indetail sketch of  the spare seat idea

An idea of  using a photo album for the new 
member part.



Initial Ideas Initial Ideas

Website initial ideas

This website design is a 
combination  of art nouveau
art deco, 1950 s̓/60 s̓ and 
contemporary graphic design, the 
styles link by the elements they
introduce to the priciple of their design
using these i made it to have a social 
feed, focusing all important
 information to the home page, 
streaming status updates, images,
videos and event information. Uses a 
one tone colour for the back ground 
and white border for the information 
to sit on. use of a top bar to store login 
and social links.

In house publication

The design follows an invitation style, a 4 point 
closing folds to neatly contain the message, left 
blank in the middle to allow for any copy. Having 
the main focus image and logo on the front. A$ 
varient when open to close to A5 varient.

This design follows a classy bordered look,
 creating a wide space to allow for alot of 
information without getting in the way or 

distracting from the imformation. A4 to 
fold to A5, comes in 4 pantone colours. I want to 

develop this piece and incorporate a more 
refined design thinking to it

This design uses a tri folding style, this is 
good to contain alot of information without 
laying it out on one big sheet, making it also 
engaging. The copy will form around the 
main strap line creating balance in 
composition. The front follows a similar 
composition but more focused on advertising 
the brand and strapline. to be printed on 90 
gms satn paper for an attractive and
protected finish, bringing out the colours.

This design follows a combination of my 
researched styles, taking a simple and 
fancy sytle and combining to create an 
open, elegant attractive design, like the 
tri fold design this follows the same but 
using a more A4 format size with the 
attacted form for new members. It 
centres the main strap with supporting 
copy around it, this is a strong design 
and will consider to develop.

Leaflet

press advert

The design employs lock in slot design, 
this is designed to hold extras if needed.
centring the copy avoids falling of the 
page and creates harmony on the pages
this will come in 3 pantone colours  and 
white. 6 inches suared in size and to be 
printed using a 135 gsm paper to make a 
strong reliable leaflet.

The piece uses a folding map design, a 
quirky piece of folding, allowing alot of 
information to be put on it, but feel this 
design has its limitations and would be 
unpracticle as a leaflet to deliver 
information in a way that reflect the 
WI.

This design i find my strongest as it features a 
reaccuring centred strapline and copy 
creating balance. Having the new member 
form and reinforcing the USP and using a 
combiniation of researched styles, combining 
to create a visually strong and graphically 
unique style, i want to develop this further 
as i can improve on the composition and the 
elements needed to create it.

The press adverts was built on similar style 
to my in house publication, looking at 
the many size varient that are possible in 
both magazines and newspapers i found 
that having a full page ad gives the ad 
pressence, it makes you want to look at it 
and read it, where as smaller ads fall into 
the page.The press ad will have a main 
image as its front and then copy 
underneath, not appliying too many 
elements to keep interest in the ad. i may 
use different colours depending on the 
image i use and the strapline i use. but i 
feel this layout is strong and i will develop 
further.

Linking the website to 
an app could be 
another solution



Initial Ideas Initial Ideas

Website initial ideas

This website design is a 
combination  of art nouveau
art deco, 1950 s̓/60 s̓ and 
contemporary graphic design, the 
styles link by the elements they
introduce to the priciple of their design
using these i made it to have a social 
feed, focusing all important
 information to the home page, 
streaming status updates, images,
videos and event information. Uses a 
one tone colour for the back ground 
and white border for the information 
to sit on. use of a top bar to store login 
and social links.

In house publication

The design follows an invitation style, a 4 point 
closing folds to neatly contain the message, left 
blank in the middle to allow for any copy. Having 
the main focus image and logo on the front. A$ 
varient when open to close to A5 varient.

This design follows a classy bordered look,
 creating a wide space to allow for alot of 
information without getting in the way or 

distracting from the imformation. A4 to 
fold to A5, comes in 4 pantone colours. I want to 

develop this piece and incorporate a more 
refined design thinking to it

This design uses a tri folding style, this is 
good to contain alot of information without 
laying it out on one big sheet, making it also 
engaging. The copy will form around the 
main strap line creating balance in 
composition. The front follows a similar 
composition but more focused on advertising 
the brand and strapline. to be printed on 90 
gms satn paper for an attractive and
protected finish, bringing out the colours.

This design follows a combination of my 
researched styles, taking a simple and 
fancy sytle and combining to create an 
open, elegant attractive design, like the 
tri fold design this follows the same but 
using a more A4 format size with the 
attacted form for new members. It 
centres the main strap with supporting 
copy around it, this is a strong design 
and will consider to develop.

Leaflet

press advert

The design employs lock in slot design, 
this is designed to hold extras if needed.
centring the copy avoids falling of the 
page and creates harmony on the pages
this will come in 3 pantone colours  and 
white. 6 inches suared in size and to be 
printed using a 135 gsm paper to make a 
strong reliable leaflet.

The piece uses a folding map design, a 
quirky piece of folding, allowing alot of 
information to be put on it, but feel this 
design has its limitations and would be 
unpracticle as a leaflet to deliver 
information in a way that reflect the 
WI.

This design i find my strongest as it features a 
reaccuring centred strapline and copy 
creating balance. Having the new member 
form and reinforcing the USP and using a 
combiniation of researched styles, combining 
to create a visually strong and graphically 
unique style, i want to develop this further 
as i can improve on the composition and the 
elements needed to create it.

The press adverts was built on similar style 
to my in house publication, looking at 
the many size varient that are possible in 
both magazines and newspapers i found 
that having a full page ad gives the ad 
pressence, it makes you want to look at it 
and read it, where as smaller ads fall into 
the page.The press ad will have a main 
image as its front and then copy 
underneath, not appliying too many 
elements to keep interest in the ad. i may 
use different colours depending on the 
image i use and the strapline i use. but i 
feel this layout is strong and i will develop 
further.

Linking the website to 
an app could be 
another solution



Initial Ideas-additional outcomes

Poster

This design is influenced by the 
pin up girl of the 1960 s̓, using 
a mixture of textures to create a 
vntage look. the poster is A3 in 
size but can be boosted to a 
much larger size if requuired

This will use a sentence in the style 
that replicates the sweet wrapper 
label design, the words scroll down 
creating an engaging experience 
and looks balanced in the way the 
words are positioned. Using a script 
font.

Using an image in the 
background of a particular 
scene which will then work with 
typeface layered over the top
this being a quirky reflection of 
a song or saying. An entycing 
prospect but feel if not done 
right, matching the type with 
the image would be hard if 
they done speak for eachother.

This follows a scroll design, having 
the strapline cascading in the scroll, 
this is going to more appeal to the 
alternative women as it resembles a 
tattoo scrool, but this matches with 
the manchester WI theme.

This one takes its influence from pin up 
and the propaganda add done to 
engage women into work during the 
war. Taking it and modernizing it to a 
modern hair style and makeup. This 
would appeal to alot of women but its 
use has desensitized and has a 
connection that would confuse viewers 
about its meaning.

Ths design follows poster idea 2 with the 
falling words but n this case it uses just 
to the point descriptive words, this has 
proved an effective method for attracting 
women, as they want to know whats
going on then and there. Keeping the 
information clear, informative and to the 
point will make this piece a success, i want 
to develop this piece to find a more 
refined composition and direction that the
strapline will take. 

Initial Ideas-additional outcomes

Rebrand Wine

Welcome pack

Key ring

Hobby jar/jam jar 

Creating a re-brand of the WI Lancashire 
to give them a unique identity, setting itself 
apart from other WI̓s, this making it more
Appealing and more recognisable as a 
new logo follow trend and by exposer to 
the target market it should appeal to both 
young and old, taking the old logo and 
using georgia font to recreate the logo, it 
defines the lancashire WI. The crest outer 
is a mix of art deco, william morris and art 
nouveau, this combination works, to find a 
balance in harmony of the type and outer 
to be applied to many formats ill develop 
this to find the solution.

The wine label came 
from the WI social 
events, bringing their 
own brand would 
allow for local business 
to get involved and is 
a business optunity to 
produce an exclusive 
brand, this done using 
the crest logo design as 
main with information 
as a separate sticker on 
the back

Same style of 
typeface to be use

The welcome is an idea to bring a helping hand 
the new member to make them feel good 
joining, making them feel at ease, it would
contain a welcome letter, friendship bracelet 
plus other articles that would fit in. Ths would 
be on a post box size to make it avaliable to 
deliver at anytime and would allow members 
with lack of mobility to still get their pack 
without having to go and collect from the post 
office. Will be made from sustainable card, 
about 200gms with a coated finish to protect 
from rain and protect inside from damage

The key could be part of the 
welcome pack, this can enable to 
show support in a different way, it 
is cheap and easy to mass
produce, designs can be more 
entertaining and seasonal, also 
having a practicle use.

From the initials i have engaged many
possible outcomes that have function as part 
of a campaign, developing ideas that have 
coherency, also developing ideas that follow 
the design will come as development refines 
the outcome. Moving onto the development 
stage is correct, as these scamps have 
influenced dynamic thinking that needs to be 
appraoched

Styked of art deco
art nouveau and
william morris
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allow for local business 
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a business optunity to 
produce an exclusive 
brand, this done using 
the crest logo design as 
main with information 
as a separate sticker on 
the back
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typeface to be use

The welcome is an idea to bring a helping hand 
the new member to make them feel good 
joining, making them feel at ease, it would
contain a welcome letter, friendship bracelet 
plus other articles that would fit in. Ths would 
be on a post box size to make it avaliable to 
deliver at anytime and would allow members 
with lack of mobility to still get their pack 
without having to go and collect from the post 
office. Will be made from sustainable card, 
about 200gms with a coated finish to protect 
from rain and protect inside from damage

The key could be part of the 
welcome pack, this can enable to 
show support in a different way, it 
is cheap and easy to mass
produce, designs can be more 
entertaining and seasonal, also 
having a practicle use.

From the initials i have engaged many
possible outcomes that have function as part 
of a campaign, developing ideas that have 
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Typeface- Influences and analysis

This looks at taking influence from my type mood board
focusing more on the style of the period, adding abit of 
history with analysis of the type and its relavence to my 
design direction, its an over view of selected type and 
layout of the type that i have used in my final outcome work

Playball

Play ball font is a playful, retro stylized 
script font. Its flow is very appealing and 
also differs itself from many other fonts, 
with an open commercial use this font 
was perfect as it has a distinctive look 
that could be used in an sorts of applica-
tions, as it works very well with both san 
serif and serif fonts, but also other script 
that have a lesser weight, this has been a 
main front font choice in my design work.

Vijaya
Vijaya is a serif font, its almost script like 
accents make it a perfect harmony font to 
accompany playball,. it has a slant of 10 
degrees which follows the same as 
playball. This font is primarily meant for 
use in displaying Tamil text in documents. 
It is an OpenType font, based on Unicode.

This typeface take its homage from the 
America baseball culture where it 
Appears frequently. This is a very 
harmonious typeface, being able to be 
used in many different scenarios and 
layouts on a multitude of platforms and 
applications. In relation to my design 
direction is falls in very well, it has the 
sense styled in the 1950 and 60 s̓ poster 
art and produce packaging, i can use in 
a relationship with the WI̓s main font of 
Georgia.

Lobster

http://vi.sualize.us/ipad51_50_remarkable_examples_of_de-
sign_7_quote_retro_illustration_typography_picture_xZ68.html

I have pulled this from the internet and 
it is on my mood board, i chose it as it 
uses similar and some of the fonts i have 
looked at, using a the retro and modern 
style of arrangement of the fonts, i like the 
harmonious use of the font, the collection 
is not displeasing and has a character 
given off by the different fonts, adding to 
the voice of the piece. I want to use this 
influence and adapt it to a perference that 
could be used as a WI outcome.

Analysis
Looking at the fonts i have covered, they all relate to the 
theme very well, taking elements of influence from these 
and the visual i can put them into a more graphic focued 
and refined piece.

Before creating anything the main 
designer of  our duo (Scott) did 
some more research on Typefaces 
so we would have some already 

available to us and so we are using 
typefaces that work with our idea 
and not just place holders. I am 
very pleased with his selection and 

justifications of  these fonts. I hope 
that they will work for us.



Advertising styles- Looking at the types of creative for influence

For this I will look at certain advertising design styles 
to gain influence and better understanding and how 
I can then use the techniques to involve in my design 
thinking, adding the element of an alternative to 
more sensible design outcomes.

Guerilla advertising is one such example, taking an 
unconventional and often cheap alternative to mass 
scale print press, it combines the environment and 
the creative thought, using perception and illusion 
and unconscious communication in the way they
Develop the idea. It has proved time and time again 
to be a very successful  path to chose when it came 
to advertising, some of the best and most
Memorable adverts out there. I have complied a few 
I found to be some of the best most resent and past.

The top left is a drink driving ad in 
Australia, I love the shock with the 
real life scenario. Just above a 
Promotion for king Kong movie, 
very simple but so effective. Bottom 
left I a recent ad with a large dog 
sticker but from above people look 
like fleas, a very creative and 
Powerful piece

Creative advertising combines illusion with super
 Reality, blurring the perception of reality, it has 
proved a very useful tool to advertisers as the visuals 
are very powerful, often only needed a small amount 
of copy to explain the piece. Shows a lot of 
Correlation with fine art and illustration in the way 
they create the designs. I have selected a few of the 
internet the validates my point. This has often been 
used in charity, technology, car and drinks adverts.

From what I have selected I see a lot of approaches to 
the creative outcomes, many come from the over ex-
aggeration of elements of the product, like the Pepsi 
mini can, a very small glass was used to create a vast 
contrast but this sets it apart and makes it seem inter-
esting. One of my favourites was the Heinz tomato 
ketchup the concept is fantastic building the bottle 
from the produce its made from. Adding this creative 
and open outlook on the design outcome, finding that 
special something that I can exploit to a great degree 
whilst still providing an outcome that is viable to the 
WI̓s preferences.

Analysis
Looking at the variety of the design op-
tions I have found, the level in which they 
have been executed in the manner that 
they are believable, to create i would 
have to apply in the correct fashion to the 
appliaction, but using the creative thought 
behind the design work and how they 
were able to find the niche in the market 
is what i can use.

Scott also did some research on 
design stlyes to see if  we could 
be influenced by this for the WI. I 
believe that in hindsight we have 

been but only slighly.



Componants

I created some componants to 
go with our 2D/3D idea using 
Illustrator. I created them because 
I thought that it would be too 
difficult for myslef  and Scott 
to track down retro electronic 
appliences that we could use for 
the website.

Overall I feel that these have 
turned out okay, if  we are to use 
these then we may have make a 
few changes to them. My style of  
illustration is simplistic and child 
like which doen’t really mix with 
Scott’s style so they may not be 
used at all. 
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This was the first radio that I created with a 
grung/steampunk influence. But I felt that it 

might be to dark for the WI.

This is a lighter version of  a retro radio, this 
one is most likely to be in keeping with the WI 
image and it is very simplier to the styles that 

are re-emerging. 

I am very pleased with this camera as the 
detail in the lense took a long time and I think 

that  it couldn’t be impoved a lot.

This was the first retro componant that I 
created. I feel that it is a cute design and Scott 

is happy with it but I feel that if  it is used 
than improvement will be made.



1950s

‘The 1950s marked a sea of  change 
in fashion.... Change came faster 
than the hits in the pop charts.’ 
Everyone ‘lapped up the new, 
sybaritic energy after years of  
wartime deprivation.

‘A younger generation, finding its 
voice for the first time, began to 
use clothes to express themselves, 
exploring fashion’s power as a 
symbol of  identity: a mark of  
belonging and of  difference. 
Defining the generation gap 
was becoming big business for 
marketing men, and fashion was 
one of  their most effective tools.’ 
(Reed, 2012)

Thus, using a retro feel of  
the 1950s will bring the older 
generations of  the WI back to 
their younger selves. The 1950s 
are also coming back into fashion 
with their philosophies of  nothing 
goes to waist as well as clothing. 

Possibly mixing the 1950s with 
steampunk will create a unquie 
feel to the WI. The difference now 
between the 1950s marketing and 
the 21st Century is that the 50s 
style will appeal to all ages and we 
won’t be singling people out.

1950s advertising also used ‘pin-
up’ girls to prompote products. We 
could adopt this use of  a female 
figure but with a conservative 
aproach as some of  the girls are 
there for the men of  the world not 
women.

References:
Reed, P. 2012. Fifty fashion looks that changed 

the 1950s. London: Conran Octopus.



Creating the Idea

This presentation was to give us 
in insight into ourselves and how 
to come up with ideas and good 
copyright.

But first we had to think about the 
use of  semiotics and how we use 
them. I have to be  honest and say 
they I don’t really use them but I 
do realise that they are an effective 
tool to use, therefore, I will use 
them more often.

These are a few I draw to 
represent the Lancashire 
Federation’s website navigation 
banner.

Some of  the icons/indexs will 
work but others won’t. I feel that 
the Board icon is a gimmick I do 
not think that it will be successful 
but I shall put it into crit to see 
what other people think.

Also the drawings could be 
better! So I mocked them up on 
Illustrator, even though I like a 
some of  them like the Events tent 
and the Phone others don’t really 
work.

Another task was to apply Adverbs 
to the idea that we already have 
like Magnify, Flatten and Invert.
If  we magnified our design then 
we should only concentrate on a 
certain style like a vintage look. 
Flattening the design I suppose 
we could make the colours used 
minimal and to invert the design 
we might only use silhouettes.

The last task that I wanted to do 
was to try and link up locations 
that people tend to look at 
advertisiments in comparissison 
with what the WI is all about. 
I think that Community and 
Friendship are the main links to all 
of  the locations which means that 
our idea will communicate to those 
who gather in those areas.

Events

About
Boards

Contact Us

Gallery
Brain dump

mapping it in this manner allowed me to convey 
my thoughts and then sort them in to relavent 
groups to better understand a design direction 

theme, selling point and possible outcomes

Word connection
Using a set of random words in association with

the work to find ideas lying in unconnected words

Mood 
boards



Lancashire Federtaion 
Autum Meeting

The ladies of  our class were 
invited to go to a meeting held at 
the Albert Hall in Bolton. Before 
the meeting started we were asked 
if  we wanted to to have a coffee 
or tea and while we were enjoying 
these beverages we found out that 
the ladies are very welcoming 
as we had about 10 individauls 
and some groups coming up and 
asking us questions.

The meeting for all the branches 
in the Federation to find out what 
was going on Nationally. The 
ladies passed a specail resolution 
and in a new consitution by show 
of  hands.

There will be a new WI joining 
this Federation in Wigan called 
the Standish Wigan, that should be 
open in the next few months. And 
there is a new National Chairman 
whose moto is ‘inspiring women 
working togther’.

There are 6,849 members in 
Lancashire which is an increase 
of  450 in the last year. The 
subscription fee has gone up to 
£34.70 so more money can go 
towards the branches.

But this meeting wasn’t all serious, 
the lady from Denman College 
talked about the finances of  the 
Federation in a hunourous manner 
so peoples concentration didn’t lax.
 
After all of  the improtant 
information has been shared 3 
guest speakers occured. The first 
was from the National Forset in 
the East Midlands talking about 
what they are doing and how they 
are going to acheive to grow a new 
forst in an industrial area. The 
second was a WI member that is 
a Voice Over Artist who informed 
us about her job using role play, it 
was very enjoyable. The last guest 
was King Henry VIII, he wasn’t 
the best.

This is Scott’s new idea of  having a sexy 
but conservative pin-up girl. After a few 

conversations with our peers we think that she 
maybe too sexy and that only having one lady 

on the poster makes her feel isolated which 
contriditches the copy. Also they said that it 

should be ‘our family’  not ‘the family’  so it is 
more inclusive.

The colours are from the WI palatte and they 
work togther effectivly. The Lancashire Rose  

has been incporporated so people know who the 
poster is for, I think that it works well.



1950s Housewife

“The Good Wife’s Guide:

•	 Have	dinner	ready.	Plan	ahead,	
even the night before, to have 
a delicious meal ready on time 
for his return. This is a way 
of  letting him know that you 
have be thinking about him 
and are concerned about his 
needs. Most men are hungry 
when they get home and the 
prospect of  a good meal is part 
of  the warm welcome needed.

 
•	 Prepare	yourself.	Take	15	

minutes to rest so you’ll be 
refreshed when he arrives. 
Touch up your make-up, put 
a ribbon in your hair and be 
fresh-looking. He has just 
been with a lot of  work-weary 
people.

•	 Be	a	little	gay	and	a	little	more	
interesting for him. His boring 
day may need a lift and one of  
your duties is to provide it.

•	 Clear	away	the	clutter.	Make	
one last trip through the main 
part of  the house just before 
your husband arrives. Run a 
dustcloth over the tables.

 
•	 During	the	cooler	months	of 	

the year you should prepare 
and light a fire for him to 
unwind by. Your husband will 
feel he has reached a haven 
of  rest and order, and it will 
give you a lift too. After all, 
catering to his comfort will 
provide you with immense 
personal satisfaction.

 
•	 Minimize	all	noise.	At	the	

time of  his arrival, eliminate 
all noise of  the washer, dryer 
or vacuum. Encourage the 
children to be quiet.

 
•	 Be	happy	to	see	him	and	greet	

him with a warm smile and 
show sincerity in your desire 
to please him.

 
•	 Listen	to	him.	You	may	have	a	

dozen important things to tell 
him, but the moment of  his 
arrival is not the time. Let him 
talk first - remember, his topics 
of  conversation are more 
important than yours.

 
•	 Don’t	greet	him	with	

complaints and problems.
 
•	 Don’t	complain	if 	he’s	late	for	

dinner or even if  he stays out 
all night. Count this as minor 
compared to what he might 
have gone through at work.

•	 Make	him	comfortable.	Have	
him lean back in a comfortable 
chair or lie him down in the 
bedroom. Have a cool or warm 
drink ready for him.

•	 Arrange	his	pillow	and	offer	
to take off  his shoes. Speak in 
a low, soothing and pleasant 
voice.

•	 Don’t	ask	him	questions	
about his actions or question 
his judgment or integrity. 
Remember, he is the master 
of  the house and as such will 
always exercise his will with 
fairness and truthfulness. You 
have no right to question him.

 
•	 A	good	wife	always	knows	her	

place.”

References:
http://pitalli.hubpages.com/hub/The-Good-

Housewifes-Guide

References:
http://www.telegraph.co.uk/women/womens-

life/9900099/Why-is-the-1950s-housewife-making-
a-comeback.html

Comeback

The 1950s housewife is making 
a comeback into popular culture 
with the ever popular TV series 
Mad Men. One of  their main 
characters is Betty Draper who 
is bored and discontent with ther 
suburban lifestyle and has inspired 
a generation to see her as a ‘style 
icon’ with fashion and manners.

Two designers at the London 
Fashion Week 2013 had apdopted 
the 1950s look, Louise Gray and 
Ekaterina Kukhareva. Gray’s 
approach was to send the models 
down the catwalk ‘with all manner 
of  domestic household items 
attached to their outfits, such as 
plastic shopping bags, custard tart 
tins and foil trays.’ But, Kukhareva 
approach was to send an ‘army of  
Betty Drapers’,  this is what she 
said about her collection: “As with 
all of  my collections I get inspired 
by powerful women. I specifically 
looked into this era because 
women were taking the power 
into their hands and beginning to 
fight for their rights. I think these 
women were really sad in their 
‘cul-de-sac’ lives and they were 
going a bit crazy. They were tired 
of  staying at home.”

Taylor Swift has aslo adopted a 
1950s style. Swift stated in an 
interview with Harper’s Bazaar 
that she loves dresses that make 
‘her feel like a 1950s housewife’ 
and that she doesn’t mind leaving 
her boyfrind to make all the ‘big, 
high-pressure desicions’.

It is ironic how this year is 
the 50th anniversary of  Betty 
Freidan’s The Feminine Mystique 
which is about urging ‘women 
to ditch their aprons in search 
of  more fulfilling careers’. Shira 
Tarrant, a professor of  Women’s 
Studies at the California State 
University and the author of  
Fashion Talks: Undressing the 
Power of  Style. “The 1950s 
housewife has definitely made a 

comeback as a popular style icon”, 
she says:

“Wearing kitschy aprons or a 
form-fitting Betty Draper frock 
can be fun, sexy, or even practical. 
But this fashion revival is also 
powerfully symbolic and political. 
At this very same moment when 
opportunities are expanding, there 
is a revived appeal of  the 1950s 
middle-class housewife look, with 
all its domestic associations still 
held firmly in place. This timing 
is curious. Just when social and 
economic expectations are shifting, 
we go retro.”   

Betty and Don Draper

Louise Grey’s housewife-inspired show

‘Housewives gone wild’  backstage at Ekaterina 
Kukhareva’s show

Taylor Swift



Mock-ups of the website.

My mock up of  the website was 
done while Scott’s pin-up gril 
poster was being created so I 
didn’t know what it looked like. 
Due to this I went with one of  
our ideas of  using a tabliod style, 
so it was very formal and serious. 
I thought of  only using a couple 
of  colours compared with all 7 
possible colours that the WI have 
kndly provided us with.

Scott’s webiste mock-up goes with 
his pin-up girl poster with the use 
of  colours and rectangles. This 
website is fun, enthusiastic and 
exciting. This will connotate that 
the Lanacshire Federation are all 
of  those things stated above. We 
carried on developing this design 
layout but the WI and ourselves 
felt that it could be a bit too 
informal and the pin-up girl looks 
lonely and friendless. Which isn’t 
what we want to protray.

Lancashire Federation

About

Board

Committees

Events

Gallery

WIs

Contact Us

A New Member

Jane Doe

Jannet: Hope you enjoy your time with
       us.
Holly: Welcome to the WI! :)

Wilma: I look forward to making friends

Name Message

Send

Black and white pics

My website layout mock-up, unfinished work

F Tw In Fl

Welcome

Scott’s vibrant layout

Running with Scott’s layout

As Scott’s layout went with the 
poster we decided that I would run 
with this layout and add my own 
touch to it and add the content.

So I added my little figure as a 
place holder for Scott’s pin-up girl, 
changed a few colours and re-
arranged slightly as well as put in 
the content.

There is a slideshow from their 
gallery, a social network feed 
where anything regarding 
the Lancashire Federation on 
Facebook, Twitter, instigram and 
Flixter will appear on, and there is 
a welcome to the WI part as well. 
It still needs a few tweeks though.

We also thought about giving the 
WI a Socail Network of  their own. 
Which will be closer to a dating 
site than FaceBook. This is because 
as soon as you sign up everyone 
in the Lancashire Federation can 
see you. There will also be boxes 
of  hobbies and intrests so we can 
match up people who have things 
in common and so they can make 
more likeminded friends.

There is a News Feed where 
people can post comments about 
their meetings and experiences.
The Wisdom Feed is there to allow 
women, to help women, with any 
sort of  probelm from sewing to 
cooking or to ask poeple if  they 
want to learn a skill.

The whole idea about the Socail 
page is so that the ladies can make 
more friends outside of  the branch 
that they subscribe to. 

This is the homepage so far.



Socail Network page with the News Feed 

The Socail page with the Wisdom Feed, but 
after talking to Scott we are going to create  a 

page just about the wisdom the members can 
bistow among each other.



Developed design work-Development of design process and final articles

From here i have taken the influences of my research and the initial 
ideas, developed them further in to digital and physical form,
adding more design ideas that fit in with the initial ideas, the 
designs will show there initial development right through to the
 final refined outcome which will show a high level of understand 
of design, the purpose of application and client appropriate 
design work. The structure shows how and when thr design 
process took place, elements of the designs intersect as parts
were developed in between but show how the process happened 
and how it led to the outcomes. 

Tag line

Posters

Layout for poster

From this point i then changed direction to a more art deco, art 
nouveau and modern graphics style, whilst keeping the flare of 
tone of the 1960 s̓, the change in style was key tocreating a much 
stronger image and is coherant from now on

Layout

The starting point-  Pin up drawng

I thought to develop this from my scroll design, taking the 
same composition of it and develop it to use as a 
tag line instead of its use as a main poster, the design 
follows a 4 row correlation, ascending down, using single 
descriptive words that correspond with eachother to form 
the sequence.

The main strapline i found 
that matched the USP and 
would be my main tagline is:

FRIENDSHIP
KNOWLEDGE
SAFETY
SUPPORT

These acknowledge the
family element of the WI but 
also add elements about WI
Bringing a quick decisive 
explanation to entyce the 
target audience. The words 
would sit in this formation 
to maintain structure and a 
sense of connection between 
the words.

The poster design was the first approach 
i tookusing the a similar structure to the 
strapline main but using adifferent strapline, 
i feel this didnt work as it was to formal and 
wasnt aimed at creating a togetherness “our” 
would replace “the”, this design is based on 
the pin up girl design,using the didgitally 
drawn pin up girl to show a similar effect
 given by the old pin up posters. This has a 
more propaganda style with an army 
pantone scheme, i like the overall effect and 
the copy is very clear and the drawing is a 
strong element to attract people to look at the 
poster at the fashion has come back into style 
and it differs from other posters so it stand 
out. I want to develop this to find a better 
composition and a more contemporary look

Moving on from the initial development i was 
then able to bring in a more refined and 
clinical look, using white as back ground 
brings out the poster, making it more
noticable, clipping the girl down to just the 
headand adding in the teas reflects a more 
adult theme, adding multiples of the person 
changing hair colours to grasp a composition 
for later development of the pin up girl. Using 
the same strapline as the last, this i believe 
doesnt work very well, the typeface is not 
complimentary to the image and style, the 
composition doesnt as the elements do create 
harmony . Further development is nessery, 
i will try different images and compositions 
and use the original strapline as the current 
one is not strong enough.

This shows the 
drawing develop-
ment to show the 
detail, total time to 
complete 24 hours

Taking an initial sketch of the body i then 
drew the extra clothes to then lay over the 
top, from this i was then able to draw out the 
elements of the body layer by layer usng 
corel paint, this allowing me to manipulate 
the body to any position i want. I followed a 
vintage style of hairstyle but with a modern 
dress sense to create a connection with the 
target audience.

All posters are A3 format printed 
with a gloss finish for protection.



New Layout

In response to the poster on the 
previous page I created a simplier 
layout of  the previous website. 
This layout uses less colours and it 
looks more sophiticated. 

The empty ovals are place holders 
for componants that I did not 
have when creating this. I do like 
these colours and layouts but if  
this was to be taken forward I 
would re-arange certain items 
to give different elements more 
prominance and so other aspects 
don’t distract people’s attention.

Art Deco

Art deco was a fahion style from 
c.1908 to 1935.It began in Europe, 
particularly Paris, in the early 
years of  the 20th century, but 
didn’t really take hold until after 
World War I. It reigned until the 
outbreak of  World War II. This 
style is sophisticated and popular. 
Plus it was aroud when the WI 
first started up.

Style
•	 geometric	and	angular	

shapes
	
•	 chrome,	glass,	shiny	fabrics,	

mirrors	and	mirror	tiles
	
•	 stylised	images	of	

aeroplanes,	cars,	cruise	
liners,	skyscrapers

	
•	 nature	motifs	-	shells,	

sunrises,	flowers
	
•	 theatrical	contrasts	-	highly	

polished	wood	and	glossy	
black	lacquer	mixed	with	
satin	and	furs

Influences
•	 art	nouveau	-	deco	kept	

the	nature	motifs	of	its	
predecessor	but	discarded	its	
flowing	organic	shapes	and	
pastels	for	bolder	materials	
and	colours	such	as	chrome	
and	black

•	 cubism	-painters	such	as	
Picasso	were	experimenting	
with	space,	angles	and	
geometry

	
•	 early	Hollywood	-	the	

glamorous	world	of	the	silver	
screen	filtered	through	to	
design	using	shiny	fabrics,	
subdued	lighting,	and	
mirrors.	

Social Network

F Horwich and Hoton WI is doing well 
with their fundraising

F Abbeystead WI have completed their 
momorial for the local village

Tw St Helen’s WI is #jamming with jam 
#LancFed

In #Henry 8th #LancFed

Tw So EXCITED #Skydiving tomorrow!! 
wooooooo with Crank WI #LancFed

Tw WI meeting tomorrow # Make-over! 
#LancFed

Fl Kippas entry for our calendar!

F Tw In Fl

Homeward bound, after a long journey to the National AGM 
Spring Meeting 2012

News from NFWI

Jannet: Hope you enjoy your time with us.

Holly: I look forward to making friends

Name Message Send

Jane Doe
Ladybridge WI

Welcome

Site Map Contact Us
Copyright 2013

Help

Contact UsHelp F Tw In Fl

References:
www.bbc.co.uk/homes/design/period_artdeco.

shtml



Crest

This was the main componant 
that I was missing for my previous 
layout it is the Crest (new logo) for 
the Lancashire Federation. Scott 
hand draw they fern/plant aspect 
around the edges. This has an old 
fashioned, Art Nouveau feel to it. 

It looks like a wine lable. 

I believe that this crest gives the 
Lancashire Federation a new feel 
that would appeal to all. But at the 
moment it might not be ledgable 
when it is small so that needs to be 
adressed. All in all I do love it.

This crest started off  the idea 
to use preservative jars that are 
not fit for being filled by the 

intened product. Instead of  those 
jars being throughn away the 
Lancashire Federation to send 
to their memebers who cannot 
always get to the meetings, the 
meetings can come to them. They 
could also be sent to non-menbers 
via nomination. Creating a wider 
community and encouraging new 
members.

We carried on expolring what else 
we could put the crest on and that 
the Lancashire Federation won’t 
mind endorsing. We thought about 
jam and wine.

Brand new style

Scott went off  on one of  his 
design tangents and came up 
with a completly different idea 
of  selling the WI. This idea 
incorpotates Art Deco, Art 
Nouveau which are pre World War 
styles and feel with the silent film 
feature of  telling the audience 
through the typography what is 
going on if  it is not obviuos.They 
do look brilliant a bit of  tweeking 
is needed in certain areas so they 
don’t become too cheesy and so the 
type is ledagble.

I feel these posters are the most 
successful compared to the 
previous ones because they say 
everything about the WI in one, 
and it will make people want to be 
apart of  an organisiation that can 
give them so much. 

Maybe the ‘What’ and the eye 
for an ‘I’ should not be there as it 
makes the poster feel like a gimic 
and we are a question. plus the 
logos may need moving too.

Wine Photo shoot of hobby jar/jam & wine Welcome pack

Description on bottle.
An infusion of diamond clear aqua and 
fruit pick by the goddesses themselves 
perfectly blended for flavour that is an 
experience in it s̓ own

Manipulation on this one involved duplicating 
the corners to fit the size require and heal 
tool to make it seamless, levels and 
saturation were boost to make it vibrant. Burn 
and dodge were used to bring out the colour 
in the bottle, flowers and label, making it 
stand out. Adding more flowers and grapes 
to give it more body, i am pleased with the 
end result. The type reflects the social side of 
wine.

The same manipulation applied to this as the 
wine as this has made it look professionally 
done, bringing out the attractiveness and 
the WI green is evident. The type reflects the 
product itself which i am pleased with the 
combination.

This has the same preset i used on th wine 
image, using the dodge and burn to correct 
areas and refine the image, which i think has 
come out very clear and crisp, it is enytcing 
and crys out to look at it.

Giving the Wi their own signature wine is 
a way spread the word of the WI
provide a refreshing rosé wine and to 
create extra revenue by selling it in stores, 
this can also include bringing in local 
grows, produces, breweries and stores to 
get involved. This way also the WI 
members get to drink made by them for 
them making them feel special. The classy 
design and distinct flavour will help to 
attract attention and enquiries to the WI
and it a good selling point of the new 
brand.

This gives you an idea of how effective 
they look in an advertising pressence 
professionally done. This was done using 
a 5x4 camera with phase one
attachment, shot at f22, shutter speed
60 at ISO 50 for the best quality shot. 
I centralized them so that they were the 
main focus even when text was applied

The welcome pack is designed to be 
given to the new member to hand the a 
welcome letter, a friendship bracelet, car 
sticker to advertise and a code to be able 
to download the app. Its packaging con-
struction sets it aside and shows a quirky 
nature that lies within the WI changing 
perceptions.

The packaging is the same style as the 
hobby jars package, this is done to show 
coherency, the updated logo on this 
makes it stand out, using the same spot 
varnish pattern and die press design 
makes it appealing visually, the scale 
is 4cm high x 6 cm wide and 12cm in 
length, making it to fit in every standard 
mail box. It comes in a 4 tone colour 
scheme to match the other outcomes, to 
be made from recycled card to cut cost 
and help the environment which could 
attract members. The cake slice design 
show sthe quirky nature and hints to-
wards what the WI do.

The contents of the welcome are kept to 
a limit to keep postage costs down and 
so that it will fit in any post box making it 
more accessible, The friendship bracelet 
is a gesture of friendship, to wear the WI 
colours and share with friends to tempt 
them into joining. 

The sticker is to be printed on clear
acrylic so that it can stick to a car
window, this is a good way to advertise 
the WI and it lets other women know 
your part of the WI and this in turn could 
attract attention. on a 10cm scale.

The welcome letter introduces the member 
to the Wi whilst providing help of where 
to start and where to get help, it also 
provide the unique code to be able to 
download the app and access the online 
site using the special code, once activated 
on app and online it cant be used again, 
this code also protects against hackers 
and keeps the site to joined members 
only as to benefit from using the app and 
site you must be a member, which could 
attract new members as they want to be 
n on something that is big and something 
that allows them to feel safe online, 
benefiting them in many more ways then 
one. The design is based on the posters 
but will only be available in green as to 
be clear the colour of the WI, the old
tagline is used be in this case it works 
it is double side print on 80 gms paper 
to limit cost but provide something that is 
readable and steady to hold. Size is 4cm 
x 12cm to fit snug in the pack.

The final development split the band into 
single stckers, this made it easier to apply
updating the logo made it coherent with 
the other outcomes aswell as the split this 
has created alot more balance and 
harmony in the design, they work as a 
double complimenting eachother. The 
scale is 7cm x 11cm high which is the 
standard size for every 75cl bottle of 
wine. To have a matt finish with the spot 
varnish on 30 gms paper to minimalize 
cost and so it goes with wine standards of 
press. Adding in sale elements gives an 
idea of how it will look in production. I 
am pleased with the outcome

The first development i chose to do a 
band design as this i presumed would 
make it easier to fit but positioning of the 
elemnets proved hard and for not much 
gain. It uses the same style and set up 
as the hobby jar label, incoporating the 
spot varish flowers, adding the crest fitted 
the purpose of application, adding in the 
tagline was imporatnt to fill the space but 
on printing found it crampt the space of 
the design, adds a quirky element in the 
body adding humour and highly
discriptive type, aiming it at what women 
want. I want to improve this by making 
them single.

Layout
Contents

Pantone color scheme
Hooby Jar



Cont. Brand new style

As well as the posters on the 
previous page and the pink one on 
this page which are about what 
people have gained from the WI he 
has also created a poster for ‘What 
I Gained’ featuring his ladies with 
differnent words around them 
showing more of  the community 
side. Eventhough I love how this 
one is layed out the typogrphy 
needs a few tweeks and the women 
would like diffenent faces and 
possibly from different ethnic 
backgrounds.

Scott has also creted posters 
telling our audience about features 
that we are offering the members 

of  the Lancashire Federation, 
like the socail networking site 
so people can get to know other 
like-minded people and make more 
friends. Plus the wisdom page as 
well so more skills can be learned 
and passed on.

Art Nouveau

Art Nouveau was a popular art 
movemnet from c.1880 to 1910. 
It has been said that it is the first 
attempt of  creating a modern 
style. It was the first style to stop 
looking backwards in history for 
ideas, taking inspiration instead 
from what it saw around it, in 
particular the natural world. 
Its influence can be found in 
painting, sculpture, jewellery, 
metalwork, glass and ceramics.The 
drawings of  Aubrey Beardsley, 
the architecture of  Victor Horta 
and Paul Hankar and the poster 
designs of  Alphonse Mucha 
are some of  the most familiar 
examples of  the Art Nouveau 
style.

This style wil work well for the 
Lancahire Federation as it is 
feminie, empowering and it is 
coming back into popular culture.

The style includes:
•	 Sinuous,	elongated,	curvy	lines
 
•	 The	whiplash	line
 
•	 Vertical	lines	and	height
 
•	 Stylised	flowers,	leaves,	roots,	

buds and seedpods
 
•	 The	female	form	-	in	a	pre-

Raphaelite pose with long, 
flowing hair

 
•	 Exotic	woods,	marquetry,	

iridescent glass, silver and 
semi-precious stones

References:
bbc.co.uk/homes/design/period_artnouveau.shtml

vam.ac.uk/page/a/art-nouveau/

Aubrey Beardsley c.1893-1894
Victor Horta 1893 Tassel House, Belgium

Paul Hanker 1897 Hôtel Ciamberlani, 
Brussels.

Alphonse Mucha 1897

Modern attempt



Silent films Intertitle

In motion pictures, an intertitle 
(also known as a title card) is 
a piece of  filmed, printed text 
edited into the midst of  the 
photographed action at various 
points, generally to convey 
character dialogue (“dialogue 
intertitles”), or descriptive 
narrative material related to, 
but not necessarily covered 
by, the material photographed 
(“expository intertitles”).

Intertitles were the first from 
of  Grphic Design within films 
and the earliest known use of  
intertitles was in the 1901 British 
film Scrooge, or, Marley’s Ghost. 
The first Academy Awards 
presentation in 1929 included an 
award for “Best Title Writing” that 
went to Joseph Farnham for no 
specific film. The award was never 
given again, as intertitles went 
out of  common use due to the 
introduction of  “talkies”.

In modern film, intertitles are used 
to supply an epigraph, such as a 
poem, or to distinguish various 
“acts” of  a film or multimedia 
production by use as a title card. 
However, they are most commonly 
used as part of  a historical drama’s 
epilogue to explain what happened 
to the depicted characters and 
events after the conclusion of  the 
story proper.

My favourites are the ones with 
the Art Nouveau style becuse it 
takes real skill to be able to hand 
draw these peices of  art.

References:
en.wikipedia.org/wiki/Intertitle

Attempt Number 1

With this new design I tweaked 
the previous layout to have more 
of  an Art Nouveau look buy 
using the boarder of  the posters. 
Eventhough the borders looks nice 
it would be difficult for the WI to 
maintan it. Also it looked more like 
a poster than a website.

The navigation bar is simple and 
has all of  the links that people 
would need along it in a one word 
format. I chose to use only one 
word to tell the audience which 
page is which becuase it is straight 
to the point, it looks sophisticated 
and proffecional. Plus it goes 
with the style. Georgia is really 
working with the Art Nouveua 
style as it is a serif  font.

The header is very prominant 
and it brands the Lancashire 
Federation. It will show the ladies 
who visit this site that the WI 
mean business.

However, Scott and myself  still 
didn’t think that it looked right, so 
he had a go at it. 

Homeward bound, after a long journey to the National AGM 
Spring Meeting 2012

Jannet: Hope you enjoy your time with us.

Holly: I look forward to making friends

Name Message Send

Jane Doe
Ladybridge WI

Site Map Contact Us

Copyright 2013

Help

F Horwich and Hoton WI is doing well 
with their fundraising

F Abbeystead WI have completed their 
momorial for the local village

Tw St Helen’s WI is #jamming with jam 
#LancFed

In #Henry 8th #LancFed

Tw So EXCITED #Skydiving tomorrow!! 
wooooooo with Crank WI #LancFed

Tw WI meeting tomorrow # Make-over! 
#LancFed

Fl Kippa’s entry for our calendar!

F Tw In Fl

Social Network

News from NFWI

New Member take/ upload 
your photo here

Home About Socail Wisdom Events Gallery Branches Organisation



Website layouts

Before I carried on with creating 
our website I did some research.

Types of sites

Fixed, Fluid or Elastic?

Fixed - the same on every screen, 
irrespective of  how wide it is

A fixed website layout has a 
wrapper that is a fixed width, and 
the components inside it have 
either percentage widths or fixed 
widths. The important thing 
is that the container (wrapper) 
element is set to not move. No 
matter what screen resolution the 
visitor has, he or she will see the 
same width as other visitors.

The components are fixed to 520, 
200 and 200 pixels, respectively. 
A 960-pixel width has become the 
standard in modern Web design 
because most website users are 
assumed to browse in 1024×768 
resolution or higher.

Pros
•	 Width	layouts	are	much	easier	

to use and easier to customize 
in terms of  design

•	 Widths	are	the	same	for	every	
browser, so there is less hassle 
with images, forms, video and 
other content that are fixed-
width.

•	 There	is	no	need	for	min-width	
or max-width, which isn’t 
supported by every browser 
anyway.

•	 Even	if 	a	website	is	designed	
to be compatible with the 
smallest screen resolution, 
800×600, the content will still 
be wide enough at a larger 
resolution to be easily legible.

Cons
•	 A	fixed-width	layout	may	

create excessive white space 
for users with larger screen 
resolutions, thus upsetting 
“divine proportion,” the “Rule 
of  Thirds,” overall balance and 
other design principles.

•	 Smaller	screen	resolutions	may	
require a horizontal scroll bar, 
depending the fixed layout’s 
width.

•	 Seamless	textures,	patterns	
and image continuation are 
needed to accommodate those 
with larger resolutions.

 
•	 Fixed-width	layouts	generally	

have a lower overall score 
when it comes to usability.

Fixed Layout

Examples of  Fixed 

Fluid - expand to fill the screen

In a fluid website layout, also 
referred to as a liquid layout, 
the majority of  the components 
inside have percentage widths, and 
thus adjust to the user’s screen 
resolution.

While some designers may give 
set widths to certain elements in 
fluid layouts, such as margins, the 
layout in general uses percentage 
widths so that the view is adjusted 
for each user.

Pros

•	 Fluid	web	page	design	can	be	
more user-friendly, because it 
adjusts to the user’s set up.

•	 The	amount	of 	extra	white	
space is similar between 
all browsers and screen 
resolutions, which can be more 
visually appealing.

•	 If 	designed	well,	a	fluid	layout	
can eliminate horizontal 
scroll bars in smaller screen 
resolutions.

Cons

•	 The	designer	has	less	control	
over what the user sees and 
may overlook problems 
because the layout looks 
fine on their specific screen 
resolution.

•	 Images,	video	and	other	types	
of  content with set widths 
may need to be set at multiple 
widths to accommodate 
different screen resolutions.

•	 With	incredibly	large	screen	
resolutions, a lack of  content 
may create excess white space 
that can diminish aesthetic 
appeal.

Elastic - mixes fixed and fluid 
together

An elastic design is sometimes 
preferred by designers because it 
mixes the two other main layout 
types. It works by sizing all 
elements with em‘s. The quote 
below explains exactly what an em 
is and why it can be beneficial.

Elastic and fluid layouts are 
incredibly similar in appearance, 
so much so that they are usually 
confused with each other. However, 
elastic designs use em‘s instead of  
percentages and depend primarily 
on font size. These designs adjust 
to the text size that users set for 
their browser.

Pros

•	 If 	implemented	correctly,	this	
layout style can be very user-
friendly. The goal is to have 
everything grow larger or 
smaller in proportion with the 
user’s preference.

•	 Elastic	layouts	are	perfect	for	
designers who love both fluid 
and fixed designs, because 
the pros of  each are found in 
elastic layouts.

Cons

•	 Even given the first pro above, 
this type of  layout can create 
a huge problem with usability. 
It takes a lot of  savvy and 
testing to get the layout right 
for all users.

•	 This	type	of 	layout	is	much	
more difficult to create than 
the other two, and the extra 
bit of  usability it brings may 
not always seem worth it.

•	 Depending	on	the	specifics	of 	
the layout, some elastic designs 
may require supplementary 
style sheets and cheats for IE6.

Fluid Layout

Fluid  Example

Elastic Example

References:
coding.smashingmagazine.com/2009/06/02/

fixed-vs-fluid-vs-elastic-layout-whats-the-right-one-
for-you/



Sizes of Sites

Width

The most popular websites in the 
world, most of  their page sizes 
are fixed width. Here are some 
examples of  fixed width sites, 
along with the web page size:

Facebook - 980 pixels
YouTube - 961 pixels
Yahoo! - 973 pixels
MSN - 980 pixels
Twitter - 919 pixels (partly fluid)
LinkedIn - 980 pixels
Bing - 970 pixels (partly fluid)
Baidu - 900 pixels
QQ - 974 pixels

The average size of  these web 
pages is around 960 pixels, which 
is what you would expect as 
the most screen resolutions are 
1024x768 or larger.

That most sites use a fixed-width 
layout isn’t really surprising; as 
design becomes more and more 
important, designers want to 

make sure that their sites look the 
same on every computer. The only 
truly fluid designs in the top ten, 
Google and Wikipedia, are heavy 
on content and light on design.

Height

Most clients want a site without 
scrolling, but without scrolling, 
the amount of  content on a page 
will be seriously limited.

A website will display a different 
amount of  content depending on 
the visitor’s screen resolution.
The typical browser on the most 
common screen resolution will 
show around 600 pixels of  your 
web page, after which the visitor 
will have to scroll. The area above 
this imaginary line is called above 
the fold from newspaper design, 
and is enough to show the first five 
search results from Google, or the 
top three rows of  stories on the 
BBC News website. Some newer 
laptops like netbooks will be even 
smaller than this.

Sizes of Sites

960 grid system

The reason it’s 960 pixels wide is 
because the number 960 makes for 
a lot of  clean divisions utilizing 
whole numbers when factoring in 
column widths and margins. And 
it fits nicely on the majority of  
screens.

The 960 GS comes in two primary 
variants: a 12-column grid and 
a 16-column grid (a 24-column 
version is included as well for 
those that really need extra 
control).

In the 12-column version, the 
narrowest column is 60 pixels 
wide. Each column after that 
increases by 80 pixels.

So the available column widths are: 
60, 140, 220, 300, 380, 460, 540, 
620, 700, 780, 860 and 940.

Similarly, in the 16-column 
version, the narrowest column is 
40 pixels wide and each column 
after that increases by 60 pixels.

So the available column widths are: 
40, 100, 160, 220, 280, 340, 400, 
460, 520, 580, 640, 700, 760, 820, 
880 and 940.

1.

2.

3.

To create an object in your layout 
that is the width of  one of  those 
bars, you simply assign the proper 
class to your div.

Using the 12-column version, if  
you have 3 divs of  text that you 
want to be displayed side-by-side 
in a 3-column layout, simply assign 
the grid_4 class to each one to 
total 12 (4+4+4=12).

What ever layout make sure the 
numbers add up to 12 or 16. 
2-column elements inside a div 
with the class container_12 and 
your 16-column classes inside a div 
with the class called container_16.

Push me/Pull me
The 960 Grid System allows 
you to reposition elements 
independently by pushing or 
pulling them horizontally along 
the page. This is accomplished 
by using the push and pull CSS 
classes.

For instance, consider the two 
examples in the image below. The 
first example is a basic 4-column 
layout using only the grid_3 class.

Use the push and pull classes 
to independently position items 
on the page, regardless of  their 
position in your page’s markup.

<div class="grid_6 push_3">
<p>logo</p>

</div>

<div class="grid_3 pull_6">
<p>text column</p>

</div>

<div class="grid_3">
<p>text column</p>

</div>

<div class="grid_12">
<p>big box</p>

</div>

Before pusing/pulling

To visually position the logo 
element in between the two 
text columns, you would use the 
following HTML:



After pushing/pulling

Despite the fact that the logo 
comes first in our markup, it will 
be visually positioned in the center 
of  our page.

4.

5.

Wide Open Spaces

You’ll often find that you want 
to create empty space in a layout 
(negative space is a good design 
device). To accomplish this, apply 
the prefix and suffix classes to 
your divs. These are implemented 
very similar to the push and pull 
classes.

For instance, to leave a blank space 
that is the width of  one column 
before an element, use prefix_1 
class, or after an element using 
suffix_1 class.

The Beginning and The End

The final bit of  knowledge you’ll 
need to know is that you are 
provided with the alpha (“first”) 
and omega (“last”) classes that 
must be applied to any grid units 
that are the children of  other 
grids.

Obviously, the alpha class will be 
applied to the first child and the 
omega class to the last child.

Essentially, these classes provide 
a margin fix so that you can nest 
grid units inside of  other grid 
units.

References:
sixrevisions.com/web_design/the-960-grid-system-

made-easy/

Wireframes

Wire frames are very important 
for designing websites, they 
prevent head-aches, late nights 
and missed dealines. They provide 
the desigener and client the feel 
of  how all the connections  of  the 
different sites pages and the ease 
to get between them all. 

Step 1:Before you get into all the 
nitty gritty of  the codeing it is 
a good idea to draw a diagram 
showing all the pages in the site.

Step 2: On a HTML editor peice 
together the skeleton of  the 
site with a purpose written so 
you know what goes where on 
each page, linking all the pages 
together.

Step 3: This is where the client 
signs off  on the working of  the 
site and you begin to fill in each 
of  the pages content keeping the 
purpose for now.

Step 4: Complete the wireframe 
by putting the content into a grid.  
Make sure there are no bugs, show 
client and sign off. 



Scamps

Before I started to create the next 
steps for the website, I wanted to 
draw quick sketches of  the pages I 
will be creating so I had an idea of  
what they are going to look like.

Doing this small exersise helped 
me relaise which are the best 
arragments before i got creating so 
it saved me time.

Home page scamps
simple no bulky information just a warm 

welcome for the visitors.

Socail Page page scamps
At first we wanted them to be like a dating 

site but after some thought I deciede to emulate 
Facebook as it is one of  the most popular sites.

Wisdom page scamps
I intailly put this page with the social page 

but after a convosation wit Scott we wanted 
to make it more like YouTube so I emulated 

their site.



Pages

After I chose the composition I 
created the pages. They all have a 
simple, innocent and sophisitated 
feel. I used squares and circles to 
create contast with a little colour. I 
have tryed not to box anything as 
much as posible but in some places 
i had to like pictures. Any black 
box is where images will be placed 
I just didn’t have those. 

After I vreated them I sent them 
off  to Scott to look over and check 
that everything os okay and for 
finishing ot off.. making it look 
extra pritty.

Scott’s Finishing Touches

After I created the bones (layout)
of  the website, Scot put the 
finishing touches onto it. It has a 
contempory-retro style that will 
appeal to all generations. The style 
won’t go out of  date because every 
generation recycles the concept. 
There is now a faded patter on a 
colour background give contrast 
and body. The navigation is bolder 
and clearer in the ovals. The little 
‘?’ icon is there so the viewers 
can get help about the site if  
something isn’t clear. There is also 
a magnifying glass that will zoom 
on to parts of  the website so it is 
easier for those who are having 
problems.
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Sice 1920 the Lanashire Federation has been a family, now we have over 
7,000 members in 157 branches and  still growing. Our members are from 
a wide range of ages, backgrounds, intrests and locations. Our branches 
are located in quiet rural locations to hustle and bustleing cities.We try to 
accomodate to all and our activites are just as veried as our members.

We are at the forefront of promoting all activities that interest women 
through our sub-committee work, and these are thriving, from the Arts 
and Craft, Leisure Activities, Tours and Excursions, Public Affairs and 
Countryside and Environment.  Our Shows sub-committee organises the 
largest craft show in the North West whilst our Editorial Team produce 
our own full colour glossy monthly magazine – Hotpot.  

The subscition to this family is only £34.70 for the whole year and we all 
think that that this a bargin from what we get out of it.

For more information please vist the National Website:
www.thewi.org.uk

About Our Family

F Horwich and Hoton WI is doing well 
with their fundraising

F Abbeystead WI have completed their 
momorial for the local village

Tw St Helen’s WI is #jamming with jam 
#LancFed

I #Henry 8th #LancFed

Tw So EXCITED #Skydiving tomorrow!! 
wooooooo with Crank WI #LancFed

Tw WI meeting tomorrow # Make-over! 
#LancFed

F Kippa’s entry for our calendar!

Jannet: Hope you enjoy your time with us.

Holly: I look forward to making friends

Name Message Send

Jane Doe
Ladybridge WI

Social Network
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New Member take/ upload 
your photo here
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Mary Gisbon
Federation Chairman, 
Appley Bridge WI

Profile News PhotosFriends

Tell us what you are thinking....

Send

Status Photo/Video

Jane Smith
Meeting Mary Gisbon for the first time, what a 
treat! :)

Mary Gisbon
What a lovely evening with the Appley WI. I 
can not wait to show off my new skill to my 
family

Mary Gisbon
The Autum AGM in Bolton went like a treat. The 
guests were amazing, thanks to all who came.

Mary Gosbon
The Autum AGM is tomorrow at the Albert Hall 
in Bolton. See you all there.

Palma Coats
Mawdesley WI

Liz Williams
Ladybridge WI

Sandra Senior
Warton Craig WI 

Judith Scott
Federation Treasurer
Withnell Fold WI

Ann Phythain
Scarisbrick WI

Ann Royle
Balderstone & 
District WI

Julie Canton
Bare District WI

Friends

About

Groups

Photos

Interests

Hello all, ...

Appley WI

Federation Board

Thrill Seekers

Sewing
Horse Riding
Contemporary Music

Message

Interests

Search for a member/group
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Mary Gisbon
Federation Chairman, 
Appley Bridge WI

Profile News PhotosFriends

Messages

Events

Notifications

Groups

Interests

Tell us what you are thinking....

Send

Status Photo/Video

Jane Smith
What a wonderful time mixing  Ladybridge and 
Horwich for a cup of tea :)

Maggie Jesson
You are all welcome to my house-warming 
party. Comment for details :)

Charlie Jones
Had an amazing time today with Ainside WI :) 
Thank you

Emily Fletcher
Just wanted to say hi!

Hello

Palma Coats
Mawdesley WI

Liz Williams
Ladybridge WI

Sandra Senior
Warton Craig WI 

Judith Scott
Federation Treasurer
Withnell Fold WI

Ann Phythain
Scarisbrick WI

Ann Royle
Balderstone & 
District WI

Julie Canton
Bare District WI

Friends3

1

6

Search for a member/group
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Title
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Uploader

Title
Length
Uploader

Title
Length
Uploader

Sewing

Gardening

Knitting

Crochet

Make-up

Hair Styles

PVA Glue

Crafts for children

Paper Craft

Cooking

Baking

Decorations

Fashion
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Home PageAbout page.. this was not scamped but I had a 
picture of  what it would look like in my head

Wisdom PageSocial Page - news feedSocial Page - Profile

There is a slideshow of  the 
Federation brand and products to 
reinforce it to the audience.

The social and wisdom pages are 
exclusive to members and if  they 
are not logged in then they will be 
asked to. This will create greater 
security so members details won’t 
be accessible to outsiders. Every 
generation will benifit from 
these pages ans it empahsises out 
community USP. The app for these 
two pages will be advertised as a 
pop-up when you log in unless you 
say otherwise in the settings.



Scott created a application for the 
Lancashire Federation feturing 
the socail and wisdom parts of  
the webiste. This will allow the 
ladies to be intouch with other 
members on the go. Enhancing our 

community USP. The app looks 
promising but after some feedback 
we thought that it was not in 
keeping with the concept of  out 
brand so we may have to change 
bits later.



Overall , I believe that the app will 
be very successful and the ladies 
will throughly enjoy it. All the 
generations will be connected at 
the touch of  their hands but an 
older genration may feel left out 

as they do not have smart phones 
or cannot use it. But this is just 
something extra all of  this is on the 
the internet so no-one is majorly 
left out.



Posters

These are very similar to the 
ones on page 60 with just a bit 
of  tweaks. The ladies have been 
made more modern with their hiar 
styles. there are a few spelling 
mistakes which will be resolved 
before the final hand-in. All in all I 
think that we have done a brilliant 
job putting these togther and Scott 
has out done himslef  with the 
mdern ladies.

If  I was unaware of  the WI they 
would make me consider going to 
a meeting near me, especailly if  
I was new to an area or I had no 
friends close by.

Press ad

This is very similar to the posters 
but these have more infomation on 
them so people can get in touch 
with ease on the go. The fonts size 
and typeface make it really easy 
to read even the fine print. These 
ladies are the older fashioned ones 
just to show that it doesn’t matter 
which generation you are from you 
are all welcome.

It will catch peoples attention 
when looking through a 
newspaper or magazine as it is 
different form the majority of  
ads placed in there.We have used 
limited colours to get peoples 
attention as ‘less is more’.

The copy reads: ‘The Lancashire 
Federation is a connected society 
where friendships can grow. We 
support out members through the 
good and the bad times this allows 
our women to become successful 
& confident. Our meetings and 
activities are exciting & intresting 
plus they improve people’s 
knowledge and skill.’ In a few 
sentance we have communicated 
teh essense of  the WI in a way 
that will make every women feel 
apart of  something great.



Leaflets

These mimic the retro posters 
style. They are simple, cheap and 
readable. The paper size is A4 and 
floded into 3, one side is a tear-off  
for requests about and to become a 
member. they have a friendly tone 
of  voice.  

In-House Publication

The in-house publication carries 
on with the same style. It is an A4 
piece of  paper that is folded into 
two. The inside is an open space 
where information can be freely 
placed as long as it goes by our 
brand guidelines.

The tone of  vioce supports our 
message of  a community which 
will be acceptable and engaging for 
most women. The brand is placed 
in the cnetre and bold as it is 
rienforces the Federation standing 
on its own.

The paper thickness will ne 150gm  
so it is not easily ripped/ destryed. 
It is durable andnit will cut down 
on printing costs.



Welcome Pack

The welcome pack is given to 
new members when they join. 
Everything that they will need to 
be proud the the institution will be 
in there (including a slice of  cake). 
there is a welcome letter with their 
social network code so they can 
join straight away, two friendship 
braclets of  the WI colours to 
encourge everyday support and 
being proud. There is also a car 
sticker so you can advertise the 
federation and get the word out 
there.

Welcome letter

Cake  Box

Car Sticker

Friendship Braclets

Wine

As the majorty of  women like 
wine, we thought that it would 
be appropiate for the Federation 
to sell local wine. The wine will 
be exclusive to the WI and it will 
stand out agaist other wine people 
may have at home. As wine tends 
to be drank at social occasions 
it will be apted for out USP of  
community and the social aspects 
of  the WI.

The label is a two single sticker 
syslem as it is cheaper for the WI 
printing/ production wise. There 
will be a pi of  spot varnish on 
the labels so the faded pattern 
will sand out. Wine is also for all 
generations.

The advertisments were done my 
Scott and they make all of  the 
products look vibrant, exciting 
andlike they would be the best 
thing ever!

Above: before
Below: after



Hooby Jar

This has been mentioned 
previsuoly, it is the physical side 
of  our sharing wisdom concept. 
It emphasises community and 
knowledge. The material used will 
be a recylced glass preservative 
jar, stripped paper/material and 
ribbon. These materials are all at 
a low cost so prodution should 
be low in cost too. The materia 
should be sourced ocaully to help 
the community.

The booklet that comes with the 
jar will have teh instructions for 
the activities inside it will either 
be two small ones or one big one. 
A recipe will also be included to 
enhancetaste, culture and all round 
cooking skills.

A green ticket will also begiven 
out to those who have participated 
in this a number of  times ir those 
who have given lots of  time to 
their branch/federation. It is 
based on Willy Wonkas ‘Golden 
Ticket’ so the prize will be specail 
like a free bottle of  wine of  10% 
discount in the WI store. This will 
lure members and potentail ones 
into this scheme. Creating a wider 
community.



Jar Packaging

Thas the same princilpes as the 
welcome pack design wise. It 
carries on the spot varnish finish 
so it connotates that the federation 
cares for them, it makes the box 
look good which in tern will 
make the members feel specail. 
It is cheap and simple with a one 
stick system deign. The crest 
itself  stands out and it furthers 
the federation brand. There are 4 
colours so diversity is shown plus 
it will make the product exceiting 
each time you order one. The 
material it will be sint is strong, 
durable cardboard this is so it will 
protect the product and easily 
recyled. The jar will come with 
pre-piad postage to the adress and 
back to the offices to promote and 
encourage re-usage of  the jars and 
the schemes.

Jam

This was our final extra idea. 
Jst to make jam like they did 
during the war and sell it to the 
community.

The materials are the same as teh 
Hobby Jar except that the jar used 
will be a string jar with no faults. 
The materials will be exactly teh 
same as will the presentation.

I believe that all of  these products 
will serve the federation effectively. 
They will raise the federations 
brand and name and people will 
want (hopefully) to be apart of  the 
institution.



This is a timeline showing our 
progression through each design 
concepts and why we chose to ove 
onto the next. It was a helpful 

tool to get our process down on 
paper as it aided us to undertsnd 
our thoughts at the time, plus it 
justifies our outcomes.



Formal Feedback

On the week that this project was 
supposed to be over we received 
formal feedback. Our grade for 
the work so far was a low be to 
get it height we just had to make 
a few adjustments to the website, 
app and logo. These are the 
readjustments.

New logo and guidelines

The logo is now a lot simpler, 
readable and easy to use. We 
decided to create our own brand 
guidelines for the federation 
because we had created a new and 
brand for them.

For this I looked at the University 
of  Bolton’s brand guidelines with 
Barbican’s guidelines.

Barbican was my main inspiration 
because it is beautifully designed 
and the uni one isn’t but I did 
like some of  its features like the 
correct and incorrect use of  the 
logo. With these inspiration I 
believe that our guidelines would 
be useful and beautiful

LANCASHIRE
federation

LANCASHIRE
federation

LANCASHIRE
federation

LANCASHIRE
federation

Lancashire: White 
Federation: Black

Lines: White

Lancashire: White 
Federation: WI Green - Pantone 7496

Lines: White

Lancashire: Black
Federation: WI Green - Pantone 7496

Lines: Black

Lancashire: Black
Federation: Black

Lines Black

New Logo

Uni Bolton guidelines

Barbican guidelines

Brand Guidelines

These are the guidelines that I 
created with inspiration from 
Barbican and the Uni.

I think that these are successful 
and easy to follow





Website 

See feedback page

LayoutsOther pagesThe website in a main front as it the new 
age way for communication and most 
members would be inclined to use a 
digital form of communication over
traditional media.Redesigning to provide 
a new front for members and new, all 
done using the 960 grid

The first development was based more 
on a 1960 s̓ style, i used the 960 grid to 
propally get compostion correct. Using 
slide shapes to provide a platform for 
informaton influence by microsoft 8 tiles, 
The basic layout i felt it didnt work with 
the rest of my outcomes and with 
further reasearch that the style wasnt up 
to scratch, dropping this style led to fur-
ther development bu the retro style i and 
layout i used in my next development.

The next development stripped the colour 
and using a similar layout i built on to it 
positioning the main iformation central to 
add most effect, adding in features that 
allowed for webcam use to post images 
on of new members so the rest could see 
and welcome them. Adding the social 
media feed to the main page allowed 
and encouraged use of it, the main
image  sits at the top, this streams main 
advertising by the WI, event picture and 
members, its purpose is to show off the 
WI, reflecting the fact they are pround to 
be a WI , this piece need ot add colour 
and transition of pages to show different 
features and how they interact on the 
page. The top bar is there as to put the 
socail links aswell as the settings, logn 
and help, making it easy to spot & 
providing more space uder for
information

The development applies the Wi green 
to the background aswell as the overlay 
of the pattern found on the packaging as 
this adds more coherency. The top bar 
now has a help and magnify tab, these 
are in place to help anyone with bad 
eyesite or isnt tech savvy as it allows a 
tab to pop out by what you arent sure 
about and it tells you where it goes and 
what it is, this helps every to navigate the 
site propally. Adding the orinment 
backdrop added to the visual effect but 
feel after feedback that it clashes
 making the tone too loud in design 
terms. By putting the page navigation at 
the top this relieves space and making it 
easier to see. I want to improve by taking 
away the crest, replace the orniment and 
develop a more attractive main
 navigation icons.

The final development see,s the white 
backdrop changed to a simple large tile, 
opacity change to 80% to allow elements 
to have more presence and by adding the 
new logo this has toned down the 
loudness of the design making it more 
harmonious. I added the login box 
allowing members to login to the site.
Putting the key navigation into outlined 
ovals makes them stand out matching the 
rest of the design giving them presence 
and heirarchy. From this point i will 
develop the other pages only doing 4 to 
show the main pages of interest, using the
same format, but changing the
background colours to correlate with 
certain page meanings and matching the 
poster colours. 

The about page uses the yellow pantone 
at 80% opacity to allow the inforation 
to stand out more, adding information 
about the lancashire history and how to 
join to access the sites full functions. This 
is an important page as it shows the
 heritage to allow new members to 
connect with older members and what the 
WI stand for and what the larger 
community do, have done and what they 
can do for you.

The social page is a main feature, only 
members can access this, it uses the same 
purple as advertised on the poster. The 
social page allows members to connect to 
all members of the WI, find friends and 
use as a social media site as all 
information and members are part of the 
WI, it creates an online meeting place 
where all can connect. allowing to share 
images, self information; the site features 
a newsfeed of recent post allowing
 members to comment or smily which is 
like a “like”. You can post videos, share 
lnks, images opening up new possiblities 
as everyone becomes connected

The wisdom page is important as it is the 
centre place for sharing of knowledge, 
skills and tutorials by upload of a
 video, images or a written tutorial, it 
allows members young and old to learn 
something new by exchanging stuff they 
might feel someone else could benefit 
from what they have to offer. The set up 
follows a simple layout designed to make 
navigation easy for the viewer showing 
recently added, older post, search for 
specific categories and showing your own 
posts this user friendly environment helps 
all users. The posted projects are then 
picked and turned into hobby jar projects 
so this encourages a range of projects 
and uploads to the page,enriching
everyones experience. I am pleased with
the progress and has turned out fantastic

Slight adjustements made to the 
website ahve made a consderable 
differance to our design. (Logo and 
white background).



clicked #3308 goes 
#7496 indicating 
icon pressed

The image fades 
into the next image 
in a smooth 
trasition. applies to 
user movement

00:00

web translations

This shows the translation from 
clicking on an image or video 
and how to cancel the screen. 
This applies to every page, this 
applies to the app in priciple 
as the image of video would be 
full screen with auto rotate

This shows how a comment, 
status or file upload will look, 
this follows correlation with the 
app. It pops out and once enter 
is clicked the status will load on 
same applies for the file upload

Login indicates if password and 
username are right by lighting 
up green, if wrong it turns red 
and prompt to fill in correct 
details, or asks whether you 
want to send for a new 
username or password.

Looking at the transitions and 
actions undertaken whilst 
navigating, looking at how
elemnets react and what it will 
do, this is needed for a web 
designer to translate into code.

Float over the feed and a scroll
appears to allows scrolling 
through the feed to see later 
posts. This applies to every 
page that has a scrollable 
elemnet

This allows the user to access an 
exclusive piece of WI technology, 
mainly focused on bringing the 
social webpage and the wisdom 
page, allow for instant updates
uploads on the go, update status, 
allow to connect to friends on the 
go and use the unique features 
to keep yourself entertained and 
benefit from. Avaliable from all 
app store and supports, windows
apple iso and android, using 
plugins to change size to fit smart 
phones & tablets. This brings a 
new oppitunity for young and old 
to connect on a level of present 
trends. All pages correlate with 
the webpage colours and show 
coherency to all other outcomes.

App

This is the first development
of the apps look, it was 
based on more of the social 
aspect using bright colours
to represent a fun, socialable 
application bu this pulled 
from the coherancy of the 
rest of my outcomes, i updated
this to the new logo plus the 
website colours which has 
improved the outcome vastly.



clicked #3308 goes 
#7496 indicating 
icon pressed

The image fades 
into the next image 
in a smooth 
trasition. applies to 
user movement

00:00

web translations

This shows the translation from 
clicking on an image or video 
and how to cancel the screen. 
This applies to every page, this 
applies to the app in priciple 
as the image of video would be 
full screen with auto rotate

This shows how a comment, 
status or file upload will look, 
this follows correlation with the 
app. It pops out and once enter 
is clicked the status will load on 
same applies for the file upload

Login indicates if password and 
username are right by lighting 
up green, if wrong it turns red 
and prompt to fill in correct 
details, or asks whether you 
want to send for a new 
username or password.

Looking at the transitions and 
actions undertaken whilst 
navigating, looking at how
elemnets react and what it will 
do, this is needed for a web 
designer to translate into code.

Float over the feed and a scroll
appears to allows scrolling 
through the feed to see later 
posts. This applies to every 
page that has a scrollable 
elemnet

This allows the user to access an 
exclusive piece of WI technology, 
mainly focused on bringing the 
social webpage and the wisdom 
page, allow for instant updates
uploads on the go, update status, 
allow to connect to friends on the 
go and use the unique features 
to keep yourself entertained and 
benefit from. Avaliable from all 
app store and supports, windows
apple iso and android, using 
plugins to change size to fit smart 
phones & tablets. This brings a 
new oppitunity for young and old 
to connect on a level of present 
trends. All pages correlate with 
the webpage colours and show 
coherency to all other outcomes.

App

This is the first development
of the apps look, it was 
based on more of the social 
aspect using bright colours
to represent a fun, socialable 
application bu this pulled 
from the coherancy of the 
rest of my outcomes, i updated
this to the new logo plus the 
website colours which has 
improved the outcome vastly.



Layouts

From here i had fully dveloped all my 
designs, showing how stages of the design 
process changed and why this occured, the
design process has followed a combination 
of design, taking in the research, mood 
boards and influences from resrached 
practitioner and design agencies, these 
helped to refine the designs over my 
creativity. After this an over view and 
bigger view of all outcomes

The icons are all custom 
made on illustrtor, i 
designed them what 
people recognise as the 
symbol for that meaning











Working with Scott

It has been an educational and 
pleasurable experience working 
with Scott, I feel that we have 
both learned lots form each 
other and our different ways of  
doing things had expanded our 
horizons. We have learned to work 
together efficiently and effectively 
by using our different strengths 
and weaknesses. Plus it has let 
me experience what it will be like 
working with other creatives in the 
real world (industry).

I believe that we have also 
developed individually through 
this excises and I am thankful for 
this experience.

Evaluation

This brief  has helped me evolve 
as a designer and a manager 
(managing our time). I have learn 
new skills and different ways on 
approaching a creative solution. I 
feel that this will strengthen my 
portfolio as well.


